THEY 110 J AGENCY

Debi Gasper
CEO/Creative Director
The AD Agency

A Certified Business Enterprise (CBE)
CBE #: LSDRE26167062024

SAM.gov CAGE Code: 7LCR4

A Limited Liability Company (LLC)

1331 Maryland Avenue, SW, Suite 530
Washington, DC 20024

Main: 202.342.2122
Direct: 202.
dgasper@theadagency.com

360.8399

SERVICES

Our Mission Is To Provide Strategic Results-Oriented Marketing,
Websites, Apps, Advertising, Graphic Design, Public Relations & It Support To
Government Agencies, Corporations, Associations, and Non-Profits.

WEBSITES/DIGITAL MEDIA
- Digital Advertising
- Website Design, Management,
and Maintenance
- Web Hosting
- Digital Business Management
- Apps
- Social Media
- Website/Marketing Analysis
- Search Engine Optimization (SEO)
- Customer Relationship Management (CRM)
- Email Marketing
- Keyword Optimization
- Google Analytics
- Google AdWords and Remarketing
- Training

GRAPHIC DESIGN
- Graphic Artists

- Mixed Media

- Multimedia

DATA ANALYSIS
Data Mining
- Artificial Intelligence Techniques
- Neural Networks
- Data Driven Decision Management

PRINTING
- All Forms of Printing

ADVERTISING & PRODUCTION
- TV, Radio, Print, Digital, Apps

- Public Service Announcements

- Promotion

- Outreach Services

- Video & Film Production

MARKETING RESEARCH
- Primary & Secondary

- Focus Groups & Surveys

- A/B Testing

STRATEGIC PLANNING
Creative Process & Analysis

- Educational Integration

- Marketing Planning

- Marketing Consulting

- Strategic Plan Writing

PUBLIC RELATIONS
Media Relations/Press Releases
- Media Database Development
- Crisis and Issue Management
- Communications Training
- Advocacy & Issues Advancement

CREATIVE DEVELOPMENT
- Logos/Branding Campaigns
- Product Services & Advertising
- Corporate Identities
- Buzz/ Grassroots Marketing
- Messaging & Positioning
- Photography

DIRECT MARKETING
- Multimedia

- Mixed Media

- Sales Collateral

PRODUCT PLACEMENT
- Television
- Film

MEDIA BUYING

- TV, Radio, Print, Digital, Apps
- Outdoor/ Billboards

- Mixed Media

EVENT PLANNING
- Special Events
- Road Shows
- Promotions
- Product/ Brand Launches
- Trade shows/ Exhibits/ Displays
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-+ Strategic Marketing Plan

» Website Design/Development
» Logo/Branding Campaign

+ Public Relations

» Brochure Design

» Event Planning

vaetna

« Strategic Marketing Plan
» Market/Competitor Research
» Website Design/Development
+ Advertising Campaign
* Media Buying

SECURITAS

+ Strategic Marketing Plan
+ Public Relations
* Media Buying

CBRE

+ Strategic Marketing Plan
» Media Buying
« Public Relations
» Investor Presentations

GREATER WASHINGTON

Board of Trade

» Strategic Marketing Plan
* Media Buying
» Public Relations
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opefm.dcgov

+ Strategic Marketing Plan
* Media Buying
+ Public Relations

UNIVERSITY %
DISTRICT OF
Cor UMBIA

» Market/Competitor Research

 Strategic Marketing Plan

+ Brand Identity

+ Print, Transit, Broadcast &
Online Media Buy

+ Public Relations

@

ParkMobile

-+ Strategic Marketing Plan
+ Advertising Campaign

+ Media Buy

+ Billboards

+ Bus Shelters

+ LED Billboard Trucks

DCLBTTERY

¥ LOTS OF PEOPLE WIN

+ Development of strategic
actionable plans to insure
initiatives and “Best in Class”
operations.

+ Strategic Marketing Plan
* Media Event Planning

+ Logo/Branding Campaign
+ Public Relations

’:0. Washington, DC
P Economic Partnership

+ Strategic Marketing Plan
+ Logo/Branding Campaign
+ Brochure Design
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- Strategic Marketing Plan

+ Market/Competitor Research
» Website Design/Development
+ Advertising Campaign

Media Buying

+ Strategic Marketing Plan
Logo/Branding Campaign

« Strategic Marketing Plan

» Logo/Branding Campaign
+ Print, Radio, TV Advertising
* Media Buying

» Event Planning

WASHINGTON
CONVENTION CENTER

-+ Strategic Marketing Plan
Logo/Branding Campaign
» Website Design

» Public Relations

Media Buying

.
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DC

-+ Strategic Marketing Plan
» Print Advertisements
+ Exhibit Design
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-+ Strategic Marketing Plan

* Website Design

» Logo/Branding Campaign
» Public Relations Campaign
+ Print & Digital Advertising

* Media Buying

+ Strategic Marketing Plan
* Media Buying

ASM Pﬁ

Working As 1

+ Strategic Marketing Plan
» Branding Campaign
» Website Design/Development

3 BLACK--INDIAN

MISSION OFFICE EST.1884

-+ Strategic Marketing Plan
» Branding Campaign
» Website Design/Development

STATE STREET

+ Strategic Marketing Plan
* Media Buying

« Public Relations



CASE STUDY

AETNA
www.AetnaDCgov.com

Weleome Lo the Washington DC Government Emplovee Health Insurance Website

. Strategic Marketing Plan Open Enrollment is November & - December 13, 2021
« Market/Competitor Research
+ Website Design/Development
+ Advertising Campaign

+ Media Buying

Aetna, hired The Ad Agency to design
and produce a website for Aetna DC
government employees. We built a
modern and creative website along with a
major out of home and digital advertising
campaign to recruit new members and

to educate and provide service to current
members. Our campaign doubled the
number or enrollees!

AetnaDCgov.com AetnaDCgov.com AetnaDCgov.com

aetna

AetnaDCgov.com




PARKMOBILE .

+ Strategic Marketing Plan
+ Advertising Campaign
+ Media Buy

Billboards

: Bus Shelters @ ParkMObilem

+ LED Billboard Trucks A Smarter
Way to Park

ParkMobile.io
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CASE STUDY

HORIZON TECHNOLOGIES
www.HorizonTechnologies.eu

+ Strategic Marketing Plan

+ Website Design

+ Logo / Branding Campaign
+ Public Relations Campaign
+ Print & Digital Advertising

+ Media Buying

Horizon Technologies hired The AD
Agency to create logos for Horizon
Technologies and for its new product
FlyingFish™. A new interactive website
was designed along with an innovative
print and digital international advertising
and public relations campaign.

HDRIZDN

T E C H N O L O G

Alirpoerne Satellite Monitoring

Systern

Lesrn More

[

Horizon Technologies is a Global Leader in Innovative SIGINT Solutions

y in Reading, UK.




CASE STUDY

HORIZON TECHNOLOGIES

+ FlyingFish™ Logo
« Advertisement/Brochure

FLYINGFISH™

AIRBORNE SATELLITE MONITORING SYSTEM

FLYINGFISH™ IS A PROVEN, AFFORDABLE SIGINT SOLU]
; L FOR MANNED AND UNMANNED ISR PLATFORMS.




CASE STUDY

HORIZON TECHNOLOGIES
» Online Ads

AIRBORNE
SATELLITE PHONE
MONITORING
SYSTEM

Learn More

AIRBORNE SATELLITE PHONE
MONITORING SYSTEM

AIRBORNE

SATELLITE
PHONE
MONITORING
SYSTEM

Learn More
Xveﬂf-?ﬂv

B~ AIRBORNE SATELLITE PHONE i

Learn More

MONITORING SYSTEM

Satellite Interception Intercept Satellite

Detect & Intercept Terminal/Call Maonitor Satellite Phone Networks To
Activity. Contact Us To Learn More! Circumvent Crime. Learn More!
HorizonTechnologies.ew/Interception HaorizonTechnologies.ew/Interception




CASE STUDY

DC LOTTERY

The Ad Agency was hired to provide
services that delivered actionable plans
to assist the Office of the Chief Financial
Officer with its strategic initiative to
ensure “best in class” operations of the
DC Lottery and appreciably increase DC
Lottery profits.

Our scope of work included:

+ Comparison to Best Practices.
Analysis of:
+ Organizational Structure and Positions.
+ Compensation Structure and
Market Competitiveness.
+ Internal Controls and OCFO Risk Assessment.
+ Gaming System Operations.
Claim Center Processing.
» Draw Division Operating Procedures and
Business Continuity Plan.
Fraud Risk Associated with Non-Payment of
Players Winnings.
+ Customer Service Complaints.
Financial Services Systems.
» Mission, Vision, Goals and Objectives.
+ SWOT Analysis.
Evolving Internal and External Communications.
+ Competitive Landscape / Marketing
and Sales Plan.
Media Testing
« Lottery Procurement Process.
+ IT Operations, Systems and Staffing.
Internal and External Communications.
« Integrity and Security.
» Maximizing Efficiency.
Retailer Sales Performance.
« Retailers and Account Management.
* Product and Point of Sale (POS)
Materials Placement.
+ Planogram/Retailer Merchandising Survey.
+ POS Materials.
The Expansion of DC Lottery Sales Network.
+ Retailer Penetration.
+ Retailer Recruiting Methods.
Retailer Commissions and Incentive/Methods
and Structures.
» Finance and Business Operations.
Metric Development Program.
* Product Portfolio.
+ Existing Instant and Online Game Portfolio.
Per Capita Sales by Product
+ Instant Game Launch Schedules.
+ Instant Game Price Points.
Maximizing Retailer and Player Engagement
+ Retailer Education and Communication Methods
and Materials.
Diagnostic Media Audit
» PR Competitive Analysis
+ Identifying and Reaching New Players
Winner Awareness
+ Use of Social Media
+ Promotional Events
Promotional Best Practices Analysis
- Draw Operations and Graphics.

DCLBTTERY

¥ LOTS OF PEOPLE WIN

m Players' Club DC Lottery Live Studio DORITTERY View Draw Videas
fEEoEE
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CASE STUDY

FAIRFAX GREEN ENERGY PARK

+ Brand Identity

+ Market Research

+ Print and Digital Ads
+ Media Buy

THE FAIRFAX GREEN ENERGY PARK
WILL REDUCE GREENHOUSE GAS EMISSIONS
BY 3.6 MILLION TONS.

TAKE ACTION! Before It's Too Late!

Go to www.FairfaxGreenEnergy.com/take-action/
Ask the Board of Supervisors to support the Green Energy Park

FAIRFAX
GREEN ENERGY

T R I A N G |1 E




CASE STUDY

POLAR BEAR AIR
CONDITIONING & HEATING ‘

« Logo / Brand Design
+ Truck Design

B

AIR CONDITIONING & HEATING




CASE STUDY

GREATER WASHINGTON
BOARD OF TRADE

+ Strategic Marketing Plan

+ Logo / Branding Campaign

+ Media Buying

+ Website Design

+ Print, Radio, Online, Billboard
+ Advertising Campaign

How do you motivate passive
commuters to click on a website,
become activists, write letters, send
emails and voice opinions at meetings?
Using a little “Human Contact,” we
developed a print, internet, radio and
outdoor campaign that drove angry
commuters into action.

We also named the brand, designed the
logo and built the website. The results
were dramatic.

Get Ellucated ¥ Join up

ridlock.org

How was the
drive home,dear?

Driving home can turn mybﬂ inlo an animol
Maybe, it's not the drivers, but the rood . Lock of beidges. Too mony choke points,
Why shoudd your simple: 10 mike commute tokee 2 hours every doy?
Do being stuck on a 1960% wronsportation system make you angry?
Maybe its fime you did something. Join endari
We'll show you how 1o make o difference. Who to coll. Who s wrise, faox ond e-moil.
(Get your voice heord. Stort right now by visifing our website endgridlock.org
ool 1+ i

What time
did you leave
for work?

Don't just sit there.




CASE STUDY

MONTGOMERY COUNTY, MD

+ Strategic Marketing Plan

+ Logo / Branding Campaign
 Print, Radio, TV Advertising
+ Media Buying

+ Public Relations

Montgomery County realized they could
save big if they could get people to

recycle yard trimmings instead of bagging

them for pickup at the curb. They asked
The AD Agency to help them change
people’s behavior, which is a tall order.
The County measured and quantified
results at every step, so we had to get
results from day one.

We decided to win friends and converts
among county residents by employing a
light approach — an approach that was
nonetheless backed by solid information
and coupled with emotional appeal. The
results have enriched the soil and the
pocketbook of the county.

Our multi-award winning marketing

plan included full page ads in county
papers, a massive composting and
grasscycling campaign, 30-second tv
commercial, cable TV media buy and
PSA, public relations and community
outreach, multiple direct mail pieces and
the adorable ‘Digger the Worm’ which
accompanied ‘Wormlab’ — a natural
science project that we implemented
into the county school system to teach
students about the value of composting.

Our Public Relations efforts gained
national and local recognition for
Montgomery County.

{OUR MOTHER CALLED, SHE

Digger the Worm is
a huggable six-foot
costume character
designed to help
make composting
come alive for
County kids.

LOMPOSTIN® J3 EASY.

(IARTS ¥ouTe
i

x clippings |
mean free food.

J /

ture's tillers.

EEEYELE.

JUST

VOUR TOTHER.

L
Leaves are basic,
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bt why stop there? Sy |
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CASE STUDY

MONTGOMERY COUNTY, MD

“ANYONE CAN COMPOST”: 30
TV Commercial

“Anyone can compost, all you need is a
small space or a simple enclosure.

Then add some leaves.

Spray on a little water to compact them,
and you can compost more than twenty
full lawn bags in here.

Financially, it makes sense. You won’t
have to buy lawn bags and you get
lots of free mulch.

You can use it to grow wonderful things.

So many good reasons to compost and
it's so easy anyone can do it.

Anyone.”




CASE STUDY

THIRD STREET TUNNEL

« Market / Competitor Research
+ Strategic Marketing Campaign
+ Brand Identity

+ Website

- Database Management

* Public Relations

The Third Street Tunnel Project is the
first of a multi-phase master planned
development located in Washington’s
central business district. Newly designed
pedestrian and vehicular corridors will
reconnect the Capitol Hill and East End
communities, update traffic patterns, and
deliver new safety features. The project
is bordered by Massachusetts Avenue
to the North, E Street to the South, Third
Street to the West and Second Street to
the East.

The goal of this project was to make
travelers, residents and the general public
aware of the construction project and to
inform them about project updates and
traffic advisories. Deliverables included a
website, press releases, mass emails sent
out regularly, and social media.

SITE PREPARATION

CONSTRUCTION PHASING

g




CASE STUDY

THE WASHINGTON
CONVENTION CENTER

+ Strategic Marketing Plan

+ Logo / Branding Campaign
+ Website Design

+ Public Relations

+ Media Buying

The new Washington Convention Center
(WCC) was approved on a promise of
$1.4 billion in economic impact and
15,000 new jobs by 2006 in a city where
hospitality continues to be a major
industry. Marketing efforts for the new
center included a strategic marketing
plan, new logo, print ads, website,
brochures, newsletters, premiums,
government and community relations, and
tradeshow industry updates and support.

The new identity challenge was to
enhance the WCC brand with a new
logo that would capture and reinforce
Washington, DC as America’s city, while
establishing a fresh new image that was
a major departure from the image of the
older facility. The new WCC logo was
unanimously approved and successfully
captured the spirit of the new convention
center.

Our marketing plan included powerful
print ads that established the new
convention center as an architectural
masterpiece and as distinctive and
noteworthy as Washington’s other
impressive monuments.

The marketing and public relations work
engaged, informed and fostered buy-in
from the community, local businesses
and public sector stakeholders. There
were many community concerns
regarding the impact of both the lengthy
construction period and the completed
monumental convention center that would
be incorporated into one of DC’s most
historic and established neighborhoods.

WASHINGTON
CONVENTION CENTER

Included in the campaign were many
construction milestone media events,
such as the ground breaking, beam
signing and the big steel wrap-up. To
ensure positive media coverage, the
events included the participation of
community leaders, and other public
and private sector spokespeople
representing the various stakeholders.

The campaign proved to be a
documented success. In the spring

of 2003, all of DC, including the

local neighborhood and business
communities, as well as the surrounding
region, celebrated the opening of the
new Washington Convention Center.

BUSINESS -~

Hig]’l Hopes Developers |

Surround Eve Area of |
i New Center B

Convention

Center '

Grourdhreafing

Festivities Are Today
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CASE STUDY

THE WASHINGTON
CONVENTION CENTER

* Newsletter

BIG STEELWRAP UP
SHOWS WASHINGTON'S METTLE

THE




CASE STUDY

THE WASHINGTON ,J:
CONVENTION CENTER Y *‘ ‘ '

X
* Annual Report ﬁ

WASHINGTON
CONVENTION CENTER




CASE STUDY

THE WASHINGTON
CONVENTION CENTER

+ Marketing Brochure

WASHINGTON
CONVENTION CENTER




CASE STUDY

THE WASHINGTON
CONVENTION CENTER

« Annual Report

THEmAGEN(Y



CASE STUDY

THE WASHINGTON
CONVENTION CENTER

« Annual Report




CASE STUDY

THE WASHINGTON
CONVENTION CENTER

« Annual Report




CASE STUDY

BLACK & INDIAN
MISSION OFFICE

« Market / Competitor Research
+ Strategic Marketing Campaign
+ Brand Identity

+ Website

- Database Management

* Public Relations

The AD Agency redesigned the Black and
Indian Mission Office (BIMO) website,
developed their new brand identity and
developed the grant application process
and database management systems.

The new website gives viewers a more
engaging and interactive user experience
with improved search and navigation.
The AD Agency also designed, produced
and distributed their first press release
and developed templates and systems BLACK--INDIAN
for their email creation, distribution and MISSION OFFICE — EST-1884
social media. Google AdWords was
implemented for the first time. We also
applied for and received a $125,000
yearly grant to help out the organization.

¢

SUPPORT TEBLACK AND IDIAN MISSION
COLLECTION

The Black and Indian Mission Collection
Exists to Help Local African American and Native American
Catholic Diocesan Communities throughout the United States
Spread the Good News of Jesus Christ and Respond to Real and
Pressing Needs on the Ground.

Join us in our Mission to the Missions!

Visit BlackandIndianMission.org and

MAKE A DONATION TODAY

The Black and Indian Mission Office is a Catholic Church Charity established by the U.S. Catholic Bishops in 1884.




CASE STUDY

WASHINGTON DC
CONVENTION & TOURISM
CORPORATION / DESTINATION DC

+ Strategic Marketing Plan

* Print Ads, Brochures, Video,
Direct Mail

+ Exhibit Design
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CASE STUDY

DOWTOWN DC BUSINESS
IMPROVEMENT DISTRICT

+ Strategic Marketing Campaign

¢ roegdcl)a/ EB‘:'z:tdiPnI;ng;r:'gpa|gn Pllbli(:—pl’i\’ate t&lmlllg TUESDAY, novevsen 18, 1997

) _ C is revitalizing downtowns

* Public Relations :f'.g.if, s s, e 3t %

* Print Ads, Brochures, Video, AT s e e [EVVNG VASHNGTON. e
Direct Mail, & Trade Show Exhibit S e TEEET L | )

Design

Through a self-imposed tax, downtown
DC property owners wanted to upgrade

and revitalize their area of the city.
They chose The AD Agency to develop
a strategic marketing plan and brand

identity for the area.

We also needed to inform the public of
the group’s efforts and the changes that
would occur. We accomplished this by
staging a media event to kick off the city’s

new image.
mmamg;{mm
We made headlines starting with our 1 < inta's ardd b DowEnan.

innovative invitation—a CD containing
the 1960’s hit song “Downtown.” On the
day of the event, every local TV station,
radio station and newspaper was present,
including front page coverage in USA

Today and a feature story on CNN.

Downtown
Area Ceﬂing
A Clean Start




CASE STUDY

DOWNTOWN DC BUSINESS
IMPROVEMENT DISTRICT

»
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We're making a
dramalic difference

e

IT'S TIME
T0 INTRODUGE
A NEW ERA FOR

DOWNTOWN-BC




CASE STUDY

OFFICE OF PLANNING &
ECONOMIC DEVELOPMENT
District of Columbia

* Print Ads
+ Campaigns




CASE STUDY

THE FRED THOMPSON SHOW
LET’S TALK ABOUT IT.

+ Market / Competitor Research
+ Strategic Marketing Plan
* Logo / Brand Development d Fraud Abuse of
: m’:sﬁg ", omic Growth Princij
- Public Relations W cs fax Cuts Middle Ea
W tion Foreign Policy Env
1 Fraud Abuse of Power
an Economic Growth Prit
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REATHOMPSON

To find a station or listen live visit
www.thefredthompsonshow.com




CASE STUDY

THE CHEVY CHASE
LAND COMPANY

The Collection at Chevy Chase

The Chevy Chase Land Company
tasked The AD Agency with strategically
marketing and positioning The Collection
at Chevy Chase to luxury brand

tenants, future patrons and the general
public. With advertisements, public
relations, a website and direct mail, we
quickly garnered attention—including
over $400,000 worth of coverage in
international, national and local media.

Our efforts established The Collection as
the “Rodeo Drive of the East Coast” and
brought retailers such as Jimmy Choo
and Louis Vuitton to DC.

1 G Whasbinglen

BUSia’S 2

The Luxe Starts Ht re

New Wen

WORLIEH 8 175/19- A, S N T T
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AT CHEVY Cl

the Collection

AT CHE CHASE

EVENTE NEWS

RALPH LAUREN

CONTACT




CASE STUDY

THE CHEVY CHASE
LAND COMPANY

The Collection at Chevy Chase

the (_"_..7_(:;/. / é.’{'.:'ti.-'(".?il

LOUIS VUITTON




CASE STUDY

UNIVERSITY SYSTEM OF
THE DISTRICT OF COLUMBIA

« Market / Competitor Research

+ Strategic Marketing Plan

+ Brand Identity

* Print, Transit, Broadcast &
Online Media Buy

+ Brand Identity

The University of the District of Columbia
(UDC) launched the most aggressive
effort in the history of the university to
promote itself. The series of print, transit,
broadcast and online ads was designed
to highlight the substantial changes
taking place at UDC, as well as improve
the school’s image in the community and
raise awareness / enroliment.

e
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CASE STUDY

UNIVERSITY SYSTEM OF
THE DISTRICT OF COLUMBIA

W

UubDC

Did you know the
Community College of DC
runs an aviation technology
program out of
Reagan-National?

Did you know the UDC

David A. Clarke School of Law
just started a part-time

JD program?

udc.edu

Did you know UDC has just
been given a scientific
leadership award from the
Dept. of Homeland Security?




CASE STUDY

udc.edu

“Get to know the new UDC”: 30 TV Commercial

Music: UDC jingle

(Cut to shot of neighbors talking at urban garden)

[Type on screen: College of Agriculture, Urban Sustainability and
Environmental Sciences]

Person 1: “Did you know UDC is going green with an entirely new college
called CAUSES?”

(Cut to two lawyers talking at D.A.R.)

[Type on screen: David A. Clarke School of Law]

Person 1: “Did you know the UDC law school is considered one of the best
public interest law schools in the country?”

(Cut to shot of mechanics working in airport hanger)

[Type on screen: Community College of DC]

Person 1: “Did you know the Community College of DC offers an aviation
technology program at Regan National?”

(Cut to Dr. Sessoms exterior shot)

Sessoms: “Get to know the new U-D-C”

(Cut to firebird background and School logo.)

Super: udc.edu




CASE STUDY

UNIVERSITY SYSTEM OF
THE DISTRICT OF COLUMBIA

Metro Transit Ad Metro Transit Ad

_THIS BUS IS RUNNING ON Cl
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MetroBus Ad




CASE STUDY

BEASLEY REAL ESTATE
www.Beasleyre.com

+ Website & App

BEASLEY T

REAL ESTATE ‘ODowmoanuomearr

NEWS GIVING BACK CONTACT US

AGENTS

FROPERTY SEARCH MARKET REPORTS NEW CONSTRUCTION
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PROPERTY SEARCH BEASLEY SOLD PROPERTIES




CASE STUDY

FLETCHER, HEALD & HILDRETH

+ Market / Competitor Research
+ Strategic Marketing Plan

+ Brand Identity

+ Website Design

+ Public Relations

The AD Agency was hired to design

and produce the new Fletcher, Heald

& Hildreth logo, brand and website.

The new site is slick, attractive, easy to
navigate, informative, and all the good
things that a law firm website should be.
It introduces Fletcher, Heald & Hildreth,
and lets you know who they are and what
they can do.

You can read about the current team of
lawyers and the firm’s history. (They’ve
been around for 74 years, almost as long
as the FCC.) On the home page we’ve
included interesting factoids about each
of the attorneys. One factoid per view—
just hit refresh to see a different one.
Once you get started, it’s hard to stop—
like eating peanuts.

It’s got nice photos of everyone. We
debated what the photos should look
like. Should they pose in faux meetings
or courtroom dioramas, looking brutally
hard-nosed yet supremely reasonable?
Should they emphasize their softer
side, dressing up in recreational garb
(wetsuits? cycling outfits? camo?)?
Should they pose in non-office settings
looking tanned, rested, and ready? We
went with down-to-earth, the way they
really look—except in person they are in
full color.

The website has links to their blog and
their informative publications, the Memo
to Clients and FHH Telecom Law. The
front page also includes the headlines
from their most recent blog postings, in
the unlikely event that you haven’t seen
them elsewhere.

Fletcher, Heald & Hildreth

Fletcher, Heald & Hildrm about expertise attorneys resources contact hlog E

We are a national
leader in

bringing new
cummunicat\uns
technologies to
market.

Kathleen Victory
has traveled to all
but one U.S. State.

© 2010 Fletcher, Heald & Hildreth PLC. 1300 North 17th St., 11th Floor, Arlington, VA

Visit www.fhhlaw.com

FH&H's office
windows overlook
the U.S. Capitol,
the memorials, and
the Pentagon.

Fletcher, Heald & Hildreth, PLC is a Washington, DC
area full-service communications law firm.

The Law of Communications

ounces Near-Term Incentive

Regulatory) Incline Ahead

Limits

22209 Read our Disclaimer




CASE STUDY

DULLES TOWN CENTER

Convincing the people of Virginia to
change their shopping habits and
head west to the new Dulles Town
Center was an interesting assignment.
Establishing a strategic marketing plan,
a brand personality, and driving home
an “easier shopping” message had to
be accomplished. In an area with many
malls, The AD Agency also had to bring
some freshness and humanity to this
competitive category. All media was
involved: print, radio, website, in-store
promotions, direct mail and public

relations.

Leudoun County

Nove

Su m.la, Monday

'}j: s Coming. Nov. 2ith

sy Friday

Saturiy

Brunch With Santa
niy

DhullesTown Center

Westof all that Congestion

OFFICIALLY,
SHOPPING JUST
GOT EASIER.

Dul lesTown Center

It's just easter.

We're
West of

fust

all that

(Congestion.

Tum west and

experience something new.

Less traffic congestion.

eads you to our brand new super
regional mall... Dulles Town Center.
Suddenly, shopping is

easy again. This beautiful setting is
designed to make your shopping
experience comfortable, casy and
enjoyable. Park in close with acres
of prime spols.

Once inside, you 11 find a sun filled,
airy shopping environment lh at leads
you from um interesting

Y, Sears, The F alery,
Us r\m\ ays Playstrip and much more.
We re easier to find. Easier to shop.
Easier to enjoy.
All at the new Dulles Town Center.

I s just casier.

Dulles Town Center

It’s ]ust Fasier.

Hedht s, Lord & Taylor, JCPenney. Sears. The Eatery, US Airways Playstrip and 130 other fine stores.

Or from 1-495: (C

ard
0 Dulles Center Boulevard.




CASE STUDY

NOMA BUSINESS
IMPROVEMENT DISTRICT

+ Market Research

+ Brand Identity

+ Mayoral Launch Event
+ Brochure

- BID Map

The Noma BID asked The AD Agency
to develop a powerful brand image that
would position the area for tremendous
growth and change over the years to
come.

Our branding efforts helped to create a
new logo and collateral materials that
successfully reflects the vibrant, 24/7
community that Noma is becoming.

We then coordinated a BID launch event
with stakeholders, developers, politicians
and community members. The event
helped create a buzz about the changes
to come and highlighted developers’
incoming projects. Mayor Adrian Fenty
and Congresswoman Eleanor Holmes
Norton unveiled the new logo at the
launch. This event was also coordinated
by the agency.

20 Million SF of Class A Office, Residential,
Hotel & Retail Development

Capitol Hill North




CASE STUDY

CAPITOL RIVERFRONT BUSINESS
IMPROVEMENT DISTRICT

+ Strategic Marketing Plan
+ Logo / Branding Campaign

The AD Agency was hired to brand the
Southwest Waterfront BID—an area
undergoing rapid development changes
catalyzed by the consolidation of the
Navy Yard complex and the construction
of the 41,000 seat Nationals Ballpark. As
one of the three areas of the city defined
to accommodate the future commercial
and residential growth, the area is also
part of the visionary Anacostia Waterfront
Plan.

Working closely with property owners and
stakeholders, we developed a new name,
logo, and strategic marketing plan for the
new BID.

Capitol Riverfront

BUSINESS

IMPROVEMENT DISTRICT




CASE STUDY

ASMP §

+ Strategic Marketing Plan g
* Website Design / Development Wor ’ n g AS ]
+ Logo / Branding Campaign

* Public Relations

+ Brochure & Poster Design

+ Event Planning

GOVERNMENT OF THE DISTRICT
OF COLUMBIA

Administrative Services
Modernization Program (ASMP)

The AD Agency’s diverse capabilities ; # %
were applied to the planning, developing | y i " WINN EB
and executing of the five-year ASMP e . o BEST NEW INITIATIVE

Educational Outreach Program for the . : A SUMMER 2003
District government’s largest crossagency ' N

business transformation initiative. This “NOTHING SUCCEEDS
major initiative employed a new business © _LKE S_LT’RE_SESS'
model for serving the District residents i
and businesses. It improves internal “ASMP 1S LIVE
systems, stream-lines processes and AND THAT MEANS THAT

policies in every agency, and helped fulfill MY JOB JUST GOT EASIER!”
Mayor Williams’ overall goal of “Making = , DCoP

Government Work.”

The AD Agency developed a
comprehensive cross agency marketing
plan which included: branding, theming,
public affairs, web site development and
management, e-newsletters, employee
surveys, and agency-specific collateral.

S

p' o the ini Services ¥ s — |
i Modernization Program (ASMP)

" PROCUREMENT SUCCEEDS!

PROCUREMENT: DCRA, DOC, FEMS, OCP axp OCTO. SEQUELS ¢
ELEASE. oTHer AGENCIES stouto creck THe ASMP WEBSITE ror

* ko

GOING LIVE AT A DESKTOP NEAR YOU




CASE STUDY

DC MARKETING CENTER

Bringing Baseball Back to DC

The DC Marketing Center asked The AD
Agency to support the District’s effort in
bringing baseball back to DC. The Agency
developed a powerful promotional kit
incorporating a large scale poster of
critical demographic stats with a full size

bat.

Lets Play Ball!

Much ditferent from the city

that basebsll feft

years ago, Washington OC is 3
vibrant metropotss;

excited, ready and
capable of embracing
and nurturing 8 215t
cenfury baseball
Team.

A city of grand mony-
ments and historic
neighbarhoods, the

wict has emerged

as the #1 econamy in
the country in which & méior
inague basabal team woud
enjoy great supnofurrdin
enthusiastic folio

crry POP.  TEAM
LOS ANGELES @ 9519,338 Dodgers
NEW YORK @ asmzas Mets & Yankees
CHICAGO @ :.émse  Cubs & White Sox
PHILADELPHIA @ slmm rmmn

WASHINGTON, DC @ 923,453 .N()NE'

The rejuvenation of the down-
jstrict has wrought an

o values have reached
historic fevels. Wedian incomes
are among the highast in the

nation. A buzz of urban activity

with strong

Py ooy st
designed re ravele sach doy
locals and people
around the warld. Whether it's a
PGSeUM OF 8 University, a meda
outiet or an entartsinment
venue. DC has an exclusive aura
of prestige that is highly
respectad and
The pomwer o that prestoe wil
become an intrinsic part of esch
wniform of our néw ML8
franchise.

We want basebell back, and
we're ready 1o get i the game
a commitment!

new
galeries. Mightife flourishes.
Dur capitsl city is lve.

ll‘saDC!Hsrrsrﬂayiora
major lsague franchise.
Amazingly the D

and the more tan 20

visitors spending in excess of
$5.9 bilion anncall, the city is
primed for major leagus play.

The city’s commitment to

sacure a MLB team includes

Washington DC is
Major League Material.

There's a weaith of interest in

A thriving economy of diverse
industries

A destination center for
visitars and tourists

« Affigent fans

* Support of government
officials.

A WHOLE NEW BALLGAME!

hnanaal resources
« Invplace stadium financing

4t Iargest region in
the country.

-rnemgmmm
throe

* Woshingion
canter
of an exten-
sive worid

166 miflon
passengers anauall.

« Washington OC is home
012 major and
i8S wit)a Studart
Ppopulation 000.

ASIIINETIIN

Washington DC Has
All The Bases Covered.
We're offering a complete

package. A regional study
the notion that we

s
can fully and successfully
support an MLB franchise

from the

as the #T investment market

* An isting stadum that
sea1 fans, and

* The hottos eef satate murket
in the county.

+ i urparatied b
renaissance st the oity's
center.

. Suppdn of & fan base with one.
of the highest median saleries
m the country
mmﬁmmnwlmﬂs&
witha tourist saason
hat olncides with besebalt

+ #8.0f the top 20 medis
« The prestigious affilision of ts b

being the home team of our e s oo
2 i gy and USA T
asbon's capits, 2y o
and buroaus for rizswmam(
« A flouri 5,.,,9 media outlet i the wor,
I?Sb-ﬂonmmvos!memm the "’“"'Mys'!rﬂgwrrof
Washington is
nm Clties For = A responsive city
Resl Estate Investment government, and
the support of the
st o | — TR yor who has
biging
o 13
Washington his

—
108 Aot | I—

—

-

pastime to our nation’s capital!

THE

mAGEN(Y



CASE STUDY

DC OFFICE OF PLANNING

+ Manual

The AD Agency was hired by the DC
Office of Planning to design the 2009
Public Realm Design Manual.

2009 Public Realm Design Manual

A Summary of Current District of Columbia Regulations
and Specifications for the Design of Public Space Elements

NT OF THE DISTRICT OF COLUI

Adrian

INTRODUCTION
1.1 THE IMPORTANCE OF PUBLIC SPACE

Washingion, G, has a long history of using public space ¥ defing its image. Beginning with
tipets wih kg iews owerd promnent

adjacent prapert
The el kowing puar, Congrass pas
Brojes

e Dinty
1 siraot aged archilo:

wwmy” Gharactar, Todmy thees mgulss
ckwab cales,

Fublic apas is & Breae 1 thal nehucs (e are witfin ha Siraa ight-ol-may and can ake
on many difermm sppeatnces. Trpicaly thought of as e publicly cwned arma batween privae

THE




CASE STUDY

SECOND GENESIS FOUNDATION [

+ Media Relations

- Public Relations !

* Promotion-TV, Radio, Online,
Apps

+ Social Media

+ Special Events

Second Genesis Foundation, a nonprofit
foundation that provides financial
support to organizations and institutions
involved in the research and treatment of
substance abuse, hired The Ad Agency
to promote the premiere of Written Off, a
Film Documentary on the opioid crisis.

The special event utilized the
documentary as a tool to educate
members of the community on the
national crisis. The Ad Agency planned,
managed, created content and handled
all press. The even was covered by NBC
and drew a record crowd.

— Toesday, June 27th, 2017
T Newseum - Kgh Coference Centr
555 Pennsyvania Ave KW, Tth shington




CASE STUDY

SECOND GENESIS

+ Marketing Campaign
* Public Relations

LN AL
- Eﬂ oA Ll

GRETA KREUZ

ABC S NEWS




CASE STUDY

STATE STREET BANK

State Street Bank, the third largest
financial institution in the world, hired

The AD Agency to help position the bank
“inside the Beltway” as a key player

in the social security reform debate.

We developed an advocacy print ad
campaign and produced a major collateral
package for distribution on Capitol Hill, as
well as a major media relations blitz.

SOCIAL SECURITY
R E F O R M

STATE STREET
STRATEGIES AND SOLUTIONS

TN
e ‘

STATE STREET




CASE STUDY

MCI

The AD Agency has produced several
policy booklets for MCI over the years,
positioning MClI as a leader to opinion
leaders, the media and government
officials on issues such as the
Telecommunications Act of 1996 and
global internet policy.

MCli

NarironaAL RuLES FOR
LocAaAL COMPETITION

IF'he Vien

S ———

! e T
“ G, i

|\ ——.

£

b

% Jumpstars
: ompetiti
in the Loca
elecommunicati

Market




CASE STUDY

HOLLAND DEVELOPMENT GROUP

the @F
The Arts at 5th & | ne AFES
« Market / Competitor Research fs.‘;‘n

+ Strategic Marketing Plan :-;;-am

* Logo / Brand Development contact us

+ Website

* Direct Mail & Print Cards

www.5th-and-i.com

experiences. Open-minded, stylish & worldly. The Arts at
5th & | is designed to raise eyebrows, delivering what
you expect & anticipating what you don't...

Surroundings for the more involved, more evolved individual. Those who view their
lives not in eight-hour shifts or 40 hour weeks, but as a seamless trajectory of

it's all about you. the - -

AT 5TH & |

Direct Mail




CASE STUDY

SECOND GENESIS

+ Website Design

aboest 4 Pours age CoSar CAA
Caliers Waeren Dahiszom Weighs n
0N CRE Cansolieaton, Maset Trands
» Gosar Group hpbRkyisgaiu

‘about 4 hours ags From cifybizist
WRIT Closes on $47M Acquisiton of
1227 23 el N

i ifsoc IVeE 1 TR

about 18 howrs o Ve Rave ow own
“osiiear® i G, NYE hist o o b
Figpt

abcel 2 gays o GicbeSicon.-
Pabbiatesak Ta Buy Bosion W lor
000 - Disity News Articde.
IO BCHI Wa A TR




CASE STUDY

CABLE IN THE CLASSROOM

Cable in the Classroom is a public
service arm of America’s cable industry.
Participants include more than 50 cable
companies from CNN to the Disney
Channel to MTV. Their aim is to bring
commercial-free programming on a
vast variety of subjects into America’s
classrooms at no cost to the schools.
They received extremely positive
feedback from their members on the ads
we produced, and the greatest number
of requests for material they had ever
experienced.

Some Ilds Naturally Love Science.How
DoVou Make It Come Alive forlhe Ilest?

.-...\I.-\-ua w ms, sy shosld be sm s vimage of Sacosery Sor every chald
Peos » thwem e angh e prwer of coble. Torn themm o 10 the o sternomen v iniriess of the wnisers
v wmagnd by e Mol ek ope. Hele them b dicw s Fland’s

i urirerse or share Marw Corie's pasin boe medoie. They T dig oo i Sooks with sew insgirs

ol Bcvvary intos the whate

thom—and it wen't cunt your sl & punry

Cable in B Clasanvwn o & public servicr of Amavica’s cable sebrvisam inlasr

Wy sl busmnbeass of ooamamrry wal tevs prugrmms dograsd o rrpag sod sasmes bl

Call 10T AIES e o e progron gunde s mmers bnformnsrsm oo b
wihinad ¢ an perie ipute. There's vw wn ol Lids com bearn 00 by yonmng Flinsiouns: Thalll
vam share ba ponerte’ ety shnd cmr mowll

CARERTEE
CLASSEN
Putting The Vision Reck In Teevision

Some Kids Are Naturally Turned On By

language.Howl]oYou Inspire The Rest?

Mo & ywms toi b v idows prmaowation b0 il nhe ﬁur-nl:-u.-»!-v yoar ol wowds !
S thee u..a..,...'.m..,..‘.,._.. ,

v on b Judiet's powerhel ¢ s off deve
With cabley studints i ser toe world dhav -.,g.

Mhdar sl o o't o e = baad s e
Cable in the Clasarcom s o public service o America’s cable tebevidhon indanng

We olfer bamdonds of commen uldfrer progrsma desgned o cogegr v hads
Call 1A THY-5588 dor 3 broe program poids snd more el g

b can pariipute. Soas the Lids b e itimg Longuagy von

procisten Lo wonds will mabo them mved dloctre m overy mpect of 1heir o

CABLE B T
CLASSRION

J"nmng Hx Virters an Telesivion




CASE STUDY

PMHS
Destination Baltimore

« Market / Competitor Research
+ Strategic Marketing Plan

* Brand Identity

+ Website Design

* Public Relations

Hotel management companies are

taking a different approach to marketing
themselves online. Aside from the
individual efforts of the respective brands,
management companies are now playing
larger roles to help increase the number of
bookings.

That’s why PM Hospitality Strategies
hired The AD Agency to provide market/
competitor research, a strategic
marketing plan, a powerful new website
and pubilic relations.

Cluster sites such as Destination
Baltimore are geared towards
transforming web surfers into hotel
guests. These sites provide information
on premier area hotels, nearby attractions

Hotels

Discover

and upcoming events while outlining the
best deals, specials and packages that
may be next to impossible to find on the
brand sites.

Visitors to the Destination Baltimore
website (hotels include: Aloft BWI Airport,
Hilton Baltimore BWI Airport, Homewood
Suites by Hilton Baltimore/ Arundel Mills,
Hilton Garden Inn Baltimore/Arundel Mills)
will be greeted with dynamic visuals of
the area, hotel information, vibrant photo
galleries, and a listing of current specials
and packages—all presented in a way
that users will find more welcoming and
easier to navigate than a conventional
hotel website.

To kick off the site’s launch, visitors had
the ability to win various prizes including a
weekend getaway.

' Specials

Welcome to Destination Baltimore - Home of Premier Baltimore Washingten Hotels

Dizcover the Balimore Washington area! Here you will find information on the best restaurants, The Inner Harbar,
Events museums, events and the best places to stay in the Ballimore i Arza BWI Airport,

Arundel Mills Shopping Mall, and Washington, DC are just minutes away. Major nearby wrbaranons and govemnment

agencies include Northrop Grumman, Lockheed Martin, The Depariment of Homeland Security, NSA and the LIS

Naval Academy.

twitker Visit Maryland Live! Casine, The Nalional Aquarium, Camden Yards, Fort McHenry {the hisloric fort thal inspired
Francis Scott Kay to write the LS. National Antham), Fells Foint, Litle aly and many other famous atiractions.

facebook The LSS

the Balimare. f Artand The BAO Museum lecated at the site of

1he oldest railroad station in America.

Whila visiting tha Baltimore \Washingion anea stay in one of our premier hotels whlch include the Aloft Baltimore BWI

AroortHo Hllb:m Balﬁnore BM Almon Hodel, t

Suites by Hillon Mills, and Hilton

THEmAGEN(Y



CASE STUDY

CAPITOL HILL BUSINESS
IMPROVEMENT DISTRICT

+ Market Research

+ Tagline Development
+ Website Design

+ Branding

240 PPROA EMENT 0




CASE STUDY

WASHINGTON, DC
ECONOMIC PARTNERSHIP

+ Strategic Marketing Plan
+ Logo / Branding Campaign
* Brochure Design

N .
The AD Agency successfully re-branded “" WaShlngton ’ DC

the Washington, DC Marketing Center

into the Washington, DC Economic ° M
Partnership and produced maps of the Economlc PartnerShlp
DC area and brochures to promote the

city.

The DC Marketing Center was a
misnomer and confused the retailers,
businesses, non-profits and associations
the organization serves. The agency
arrived at a better alternative by
researching the names and logos of
comparable organizations in surrounding
counties as well as top cities nationally
and internationally. During the
organization’s fifth anniversary event,
the new name and logo were unveiled to
1,000 annual meeting attendees.

Weshington, D€

Experievice the World of Opportunities

DOWNTOWN DC

WHO NORKE DOWETONN

R T

THEY 1) JAGENCY



CASE STUDY

WASHINGTON, DC Where Will You Find?
MARKETING CENTER

+ Competitor Analysis
- Strategic Research
+ Brand Identity

+ Collateral

EDRCATION




CASE STUDY

GOVERNMENT OF THE
DISTRICT OF COLUMBIA

Office of the Deputy Mayor for
Planning & Economic Development

The AD Agency produced this brochure
for the Deputy Mayor’s Office for Planning
& Economic Development as an insert to
the Washington, DC Marketing Center’s
promotional package. It was distributed
at the ICSC Convention and was well
received by both conventioneers and the

press.

S Washington, DC is bursting with energy — the kind of surge that is brought on by a string of
promise of futire triumphs. On a fivtn financial footing, the District of Columbia looks, feels and acts lile the

warld-class city that it is: the epicenter of the nation... and the world, This is a city of great gifts - urban

ditan eleg friceedy ! and natral splendor— and the spirit to make the

most of all of these gifis. So much more than its magnifi Washington, DC teems with cultural

WASHINGTON, DC A World-Class City

and bistoric treasures. No matter bow many wonders you see beve, there’s alweays move fo discover, Take a tour

thrangh the varied, vibrant neighborboods, and you'll see not just world-class landmarks and arch . but
alse the beart of the city, the places where families and businesses thrive. Heve you will find thar Wasbington, D¢
offers 63 square miles brimming with opportunity and wearmh, with all the close-in convenience of a major

wurban center — and no suburb-to-city commute! Come take a look at what we are... and what we are becoming!

Experience the World of Opportunities




CASE STUDY

NATIONAL CAPITAL
REVITALIZATION CORPORATION

The National Capital Revitalization
Corporation (NCRC) was a publicly
chartered, entrepreneurial corporation
committed to revitalizing District
neighborhoods through business, real
estate development initiatives and
partnerships.

The AD Agency was selected to enhance
and expand the NCRC brand and develop
marketing materials that effectively
communicated the NCRC message to
their various stakeholders.

LEVERAGING NEARLY $1 BILLION IN
WASHINGTON, DC NEIGHBORHOODS...

BUILDING OUR CAPITAL CITY

L |




CASE STUDY

WOMEN IN CABLE &
TELECOMMUNICATIONS

Fundraising Gala

The AD Agency’s PR, media relations

and fundraising experience was directly
responsible for the unprecedented
success of The Women in Cable and
Telecommunications fundraising gala. The
gala, chaired by Debi Gasper, quadrupled
the funds raised in the previous years.

From Left: Debi Gasper, Julia Sprunt, Gail Sermersheim

WOMEN IN CABLE AND l[l COMMUNICATIONS SALUTE

DIES

STARS WHO SH IH[ SIAE[ FOR WOMEN'S ACHIEVEMENTS...
AND ONE OF CABLE'S LEADING LADIES,

l"m

MONDAY, OCTOBER 28, 1935 - MAYFLOWER HOTEL, WASHINGTON, D




CASE STUDY

U.S. DEPARTMENT OF
TRANSPORTATION NATIONAL
HIGHWAY TRAFFIC SAFETY
ADMINISTRATION (NHTSA)

+ Strategic Marketing Plan

+ Website Design / Development
+ Logo / Branding Campaign

+ Public Relations

* Brochure Design

+ Event Planning

DOT came to The AD Agency in need of
a website to help spread the word about
highway safety issues. We responded
with a comprehensive site that included:
individual vehicle and equipment

safety reports, personal safety tips,
news, community efforts and outreach
programs, and a host of other safety
related topics. The site has been a huge
success.

& - CARS

= vericLE &

1

WHAT 8 EQUIPMENT

HOT ‘ INFORMATION

HOW TO RAFFIC SBAFETY

NAVIGATE " INFORMATION

THIS SITE

s e s b us Doportmont of Tonsporiation

Hational Highway Trafic Safoty
Adminisiralon

MNAVIDATE AUTO - SAFETY
pr— THE 8I1TE HOoTLINE

HoT News 422
(s

RETURM

(@ Ten
€ e
HomME Cars PeopPLE |

U.S. DEPARTMENT

OF TRANSPORTATION
NATIONAL HIGHWAY TRAFFIC
SAFETY ADMINISTRATION
(NHTSA)

The AD Agency was recruited again
by the National Highway Traffic Safety
Administration to create a website for
its “Buying a Safer Car” division. The
agency developed a home page which
enabled users to access a compre-
hensive database related to crash

test results, safety features, and other
data about new and used cars. We
also provided links to actual crash test
footage for the different vehicle types.

truchks o

vans
2

sport ulilily o

search

2

THEmAGEN(Y



CASE STUDY

U.S. DEPARTMENT OF
TRANSPORTATION NATIONAL
HIGHWAY TRAFFIC SAFETY
ADMINISTRATION (NHTSA)

U T —

ABOUT MHTSA

Matorcyellsts’ chalces are
eritical to thelr safety

s 18: i 1T ety made

...., e - : o

Elkck It o Thcker Fudestrian Satety Car Saaes viv
i
. lk Latest Mews and infarmation
e = T & o Tehuts ok bug
s a s

Drunk Driving Tomn Deiving Déstracted Ortring Pusl Ecanomy ¢ CATE

Latest ResearchiReposts Whars da | find 7 NHTSA Safety Snapshots

| Mivenic satery | sasons =

+ for dfocia sret racalln

Safarcar. gav
K yeru i your berved ek safin
« Compare Satar crot o racieen

Rezalls Info on Facsboos and Teitter
Fallass HTSA 2 Facebessh an Teitar b Ared et soes: b labent rweals
b vt anatactarers and i car s b

Sign Up o Recelve £k Alaris o Recats
o cam s 2p w552 3 wabictes s vl am il cor s
e

" Studies, Reports and Information on Vehicls Safety

it et for Gavage
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CASE STUDY

SECURITAS
- Strategic Marketing Plan W AS H I N G '|' D N Power hungry ==

Ed Kennedy's company makes

) PUbI.Ic Rela.tlons BUSINESS jGURNAl sure America’s lights stay on
+ Media Buylng EXECUTIVE PROFILE, 47

INNERLOOP
Brace yourselves

Stephan Fullar has your mid-yesr
ecanomic rapart far Washangton — and

In's far from rosy, Hint: Evan Detrof 15
daing beter than 0.C., ha says,
MARK HOLAN, 4

TOPSHELF

Ziebold moves on

Eric Ziebold, wha helmed CityZen's
kitchen in the Mandarin Oriertal for
10 years, has signed a lease for his
awn restaurant in ore of DCCs hattest
neighbarhoods. REBECCA COOPER. 8

'lTECTiJP

Terry G2 ‘ helped keep Capitol Hill
safe for t R t decade. Now he wants
i€ for your office building.

COVER STORT [JEY DANIEL J. SERNOVITZY| PAGE 40

ASK QUESTIONS AND MORE
QUESTIONS AND MORE... 45 to do the B

0000000
» The busiest Metro
stations, and how
Metro stacks up to
other systems a2

» Employee benefits
brokers aa

JGANNE & LAWTON / STAFF

REAL ESTATE INC. TOPSHELF

LOUDOUN LOCAL
COUPLE S A CHEFS REAP
CAUGHT IN PSRN #E pROFITS
GROWTH X T mes) (Unh,

¥ WARS s0 Dialt < VAU NS LITERALLY) 6

:::l'::;'?o':mml ? Breaking news online
washingtonbusinessjournal.com

COVER STORY

FROM I.EGI__SI.ATORS TOLANDLORDS |

EX-CAPITOL COP TERRY (J\I'\IL}\
AIMS TO MAKE WASHI
0[ 3




CASE STUDY

SECURITAS

NAS ‘l-’.

" owwef“

TERRY GAINER - SECURITAS USA
ACTIVE SHOOTER AWARENESS SEMINAR

A | TRACKING A COLD FRONT YA ROAD WORK COMMUTER ALERT!

@he Washington Jost

Fo-top eop: Fpand

Capitol comple—— Gainer: Vore needs to be done
and bhan velicles ) help prevend lerrorist allacks §
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CASE STUDY

BOLAND TRANE I '“ e
L ~

+ Market Research

* Print Ads

+ Strategic Marketing Plan
* Direct Mail

+ Brochures

* Public Relations

Boland Trane, is the premier
commercial HVAC firm in the
Washington, DC area.

Over the years, The AD Agency
has developed campaigns
incorporating print ads,

direct mail, and e-mail campaign.

.Bmm daand Services his boen leading and it the VAL indust .BDI.MDTR.MI‘E holandbmmhasbeunNln:mﬁtwdnnnlugihmmllﬂxlw

Iy cretin el v, el eficiemey and e et through nergy myewagement s e inegration. by creatingy el v, el fficioncy and real pecins i and sysemn iniegration.

Every customes gets persoral service, someons et like Rick, uo provide a stable, mlishle » P'cn aﬂmrw‘smmlaﬂm someon: st like mm n pmldw stahle, melisble -

and secure emvimnment thil can adpt, sbocch, and focilitate all f your commescinl I s B bsarh, fltane all of your commercisl G Sesse Smeme

building sytemm and mainienance neeck. To find out bow Bobaed cin put you ~ § = ! bl st and mintrsnge neesk. To And owt bow Boland can putyou 1 [

in contral and ghve you peace of mind call 301-984-2460 - i contral and give you peace of mind call 301-984-2400

or visit us on the weh at www baland, com WE ARE NOT COMFORTABLE LTI, YOU ARE. or viskt us on the web ot wwwbaland.com W ARE MoT COMFORTABLE LNTI. YOU ARE
12320 PARKLAWN DRIVE, ROCKVILLE. MARYLAND 20852 12320 PARKLAWN DRIVE, ROCKVILLE, MARYLAND 20852

-
¥

- £
b A -
M'EETYOUR HVAcbr:

TIMNE wmdanmrwmlmuwmmmmummmsn
by enmating seal value, real efficiency mdm] fits th HIEEY

mp-m.lumle wh.blr

and secune emmmment that can adap, de Failitate all of your commercial ‘ e
buildieng, system and mainienzee oeeds. To find out how Boland can put you § = |

in comtred and give you peace of mind call 301-984- 2400

o visil s on the web 8t www.bobmd com

@ BOLANDTRANE 1100500 s e kg s rnsfeming e o nduse
persing Jeffcency e sl o S
mnwn«}.dspuwnd service, somenne fist like Steve, i provide 2 seable, wllable -
and secure exvimmment that can adspt, absorh, and Gacilitate all of your commereial g S e
buikding syem and maimenance nests. o Aind out hew Bobad can put yon f_ == !

in comtrad i give you peace of mind cill 301-084-2400

or visit us on the web ot wwwhboland.com

E AGE NOT COMPORTABLE LINTIL ¥OU ARE.
12320 PARKLAWN DRIVE, ROCKVILLE, MARYLAND 20852

WE ARE NOT COMFORTABLE LINTIL ¥oU ARE.

123320 PARKLAWN DRIVE, AOCKVILLE, MARYLAND 20852




CASE STUDY

DC COMMISSION ON ARTS AND i S
HUMANITIES - LABOR DAY MUSIC —_—

DC COMMISSION 1 ARTS & HUMANITIES
FESTIVAL

District of Columbia

+ Media Buy

+ Social And Digital Media

+ Website Design/Development
+ Event Marketing

+ Radio Advertising

The DC Commission on the Arts and
Humanities hired The Ad Agency to
promote the Labor Day Weekend Music
Festival. The goal of the campaign was to
increase attendees for both nights and we
exceeded all expectations.

The campaign was focused mostly
on digital advertising within Google
AdWords, Facebook, Instagram and
Twitter. We aggressively advertised on ,
these platforms to reach the most amount BT % o | ‘ l
of people in a short amount of time. The a | B 1 :
ads also ran on digital billboards and § EA s e
radio stations throughout the city. ‘ ey

Mavor Mute: B
PISSRNTS

- LABOR DAY WEEKEND  LABOR DAY Wee

Day WEEKEND o o ‘gl Y WVERKeND
%ﬁf&éﬂ'/ﬁ‘ Mﬂﬁlc 7’691‘41/ 5 A(ug(c Fesmd
¢ S FREECONCERTDC.COM SEPTEMBER 1k &2l 7o

] O

¥

()
LU )|

o STougey = o a . -'
il 7o Tsta2nd r — 3 g !ﬂinm

l UNCOWN Thexmp; 5= ||
L £
v ;

o ASHINGTON, D




CASE STUDY

DC COMMISSION ON ARTS &
HUMANITIES - 33°° MAYOR’S
ARTS AWARDS

District of Columbia

+ Media Buy
+ Social & Digital Media
+ Event Marketing

The Ad Agency was hired to do the
marketing for the 33rd Mayor’s Arts
Awards in DC. We marketed the event on
their social media channels with posts
and event pages. Digital ads ran on
Google Adwords, Facebook, Instagram,
and Twitter.

The event was a resounding success.

DC COMMISSION i ARTS & HUMANITIES




CASE STUDY

OPEFM.DC.GOV

+ Strategic Marketing Plan

+ Logo / Branding Campaign
+ Website Design

+ Public Relations

+ Media Buying

The Office of Public Education Facilities
Modernization (OPEFM) hired The

AD Agency to develop a strategic
educational outreach plan to inform Logo
the parents, students, school staff, the

general public, media, corporations and

political leaders about the organization’s

accomplishments.

The AD Agency provided the strategic
marketing plan, brand identity/messaging,
public relations including an electronic
press kit, brochure design, brought in
corporate sponsors, staged events,

and much more.

The Washington

1 IMSIRE: EDUCATION A
A World of News and Perspective OTELS SPECIAL SECTIONS.

pl mat -,
EDUCAT ION

= A Spcial Section of The Wastinglos Digiomat @ Jasuary 2010

Brochure

M T gt P conr £ b i v o 5. o’y e L LT

ETCATION

5 Page Diplomat Article

NBC Coverage




CASE STUDY

AMPHORA RESTAURANT GROUP

It’'s open 24 hours a day, 365 days a year.
There are no locks on the doors. You can
get a 5-star meal at 3 am. In fact, you
can choose from over 300 items on the
menu. Needless to say, the advertising
opportunities were endless. Amphora is
not just another restaurant, and our ads
had to reflect that. A front-page feature in
The Washington Post Food section lent
credibility to the restaurant by showing
the family’s long-time history and success
in the restaurant business in Washington.

Most people see
insomnia as
a problem.

We see it as an opportunity
to have a mice tuna melt.
h

ry item oo
o nd varicd me from acrakch, wring anly fresh
ingredients, and it all available at any haur. If you audlanly crave a

jumbo sirkoin sivak with a side of french toast, wo'll e here for you

h i'ﬂmpixora f-

27T Magle v, Vonmn i T8 raum OF: Gut Dolen ol Rrad 1 L 10
Visera, Vg 700438 7977 Righa ¢ Eldon 5L 18 i 40 the rght 103205 000

Dpen 4 houts B S0, 541 s 3 woet

“This place has a

menu as big as the

Manhattan ihoe book!”

<
4#»,1.(; o
A

b, VORI IAL 125
Vieara, Vg T00-408-7977
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ipen 1 b o, o0t s ook

Its 3:00 am.

Do you lenow
where your
meatloaf is?

he sun “"Ullt Ll(?\’s’ll }l()LlrE 34(], 1]11{ “’}10[1 ""(]Llrre }Jllb't]illé Clr()ll[]tl
) 2
baking fresh buns for cheeseburgers and simmering rich sauces for
& ) B
tortellini alfredos fe:'fryﬂlq fng made from SCl’EltCI'l, mind ynu), who has the
time to look out the window? Even at 3:00 a.m. every item on our lmgﬂ
menu is available. Lamb cl'mp:; with a side of egds over |igl1t[y? We'll

. ,
111L1L1]ge you to your stomach's content.

377 Maple Ave. West (Rt. 123} From DC : Qut Dulles Toll Road to Exit 10.
Vienna, Virginia. 703-338-7877 Right on Elden St. 1/4 mile on the right. 703-925-0300

Qpen 24 hours a day, seven days a week.




CASE STUDY

KING FARM

As one of the largest real estate
developments in the D.C. area, King Farm
boasts an old-fashioned neighborhood
feel. Complete with colonial style homes
and white picket fences, we used that
warm family emotion to convince buyers
they are not just purchasing a house, but
a community and a home.

STANLEY MARTIN FROM $354,910
F07-548-1025

CHURCHILL GROUP FROM $ 299,900
F01-548-9021

M/ HoMes FroM $320,990
J07-5348-1063

Conpes By Bozumo Homes
FROM $114,000 301-948.0999

HERE COMES THE NEIGHBORHOOD. Exit 270 at

Shady Grove Rd (Exit 8.)

Watch it all, right from your front porch. A real sense of neighborhood. 100 acres short walk to the Shady Grove metro. Take a right on 355 (Frederick Bd.)

2 i : ¥ . Take a right on Watkins Pond

A flock of pink ballerinas. Proud parents  of planned parks, ball fields. a community  Come visit our unique community. Boulevard.

strolling their newborn. Or a 5 year old, center and pool. Homes on quiet streets, But be prepared, you may get invited to The Visilor Center & open daily 11-6.
learning to bike without those baby training — inviting front porch living that'll get you an impromptu barbeque, or catch a

wheels, Complete with 2 nervous dad running — away from that TV and into the community  glimpse of a flock of wild pink ballerinas.

behind. The important things in life. At King  where you belong. Schools within walking ~ Models now open. Ph: 301-548-1805.
Farm we built a total community... designed  distance, And all this peace and quiet is Brokers always welcome.
50 you womn't miss a bit of what's important, — located in the City of Rockville... just a www. kingfarm.com

IN THE CITY OF ROCKVILLE

nent of equal housing opportunity throughout the Nation. We encourage and support

We are pledged to the letter and spirit of ULS. policy for the ac
e are 1o barriers to obtaining housing because of race, color, religion, sex, handicap, familial status, or national origin

an aftirmative advertising and marketing program in which the

THEmAGEN(Y



CASE STUDY

HIDDEN VALLEY

When Hidden Valley resort hired The AD
Agency to create a successful marketing
communications campaign, they were
struggling with an image problem.
Consumers believed it was a one-season
resort rather that an all season resort. The
primary target of the campaign was the
more sophisticated families throughout
Pennsylvania, Ohio and the Washington
D.C. metropolitan area.

We decided to use strong 4-color
illustrations to convey the different
seasons, and all that Hidden Valley

had to offer — a beautiful 18-hole golf
course, brilliant autumn foliage and

lots of snow skiing. These graphics
were used in newspaper, magazine and
billboard advertising, brochures, and
beautiful posters which were sold at
the resort. We also developed a radio
campaign to reach our target audience.
In a three-month period, resort traffic
increased dramatically, phone inquiries
rose 600% and in six months sales
totaled $30 million. Our campaign won
two of Professional Builder Magazine’s
prestigious Target Awards for the Best
Campaign and the Best magazine ad.

Our public relations campaign consisted
of creating a 4-color newsletter detailing
all of the activities at the resort, signage,
and special events planning. One of

our most successful events was a golf
tournament weekend at the resort with
more than 3,000 attendees. In addition
to marketing the resort, we developed a
marketing campaign to sell the new single
family homes and condominiums on the
mountain.

SOMAERSTE. FENMSYLVAM|




CASE STUDY

AMERICAN EXPRESS

American Express told us they wanted a
“Passport” coupon booklet, to promote
the use of the American Express Card. To
add value and retention life we also made
the booklet into an informative guide to
Washington and it became one of their
most successful promotions ever.

Listen to Curtis Wilson, Director of Sales
and Marketing for the Washington and
Baltimore area: “It was one of the most
refreshing experiences | have had working
with an agency ... they took our basic
idea and made it fly ... the work was
equal to or better than the work we get
from our national agencies ... charge
volume for the establishments that
participated in the promotion increased
18% over normal expectations ... the
passport played a significant role in a
very successful second half of ’96...I just
wish everyone we do business with would
operate like The AD Agency”.

Mr. Wilson is known as a tough customer
and we don’t doubt it. But we’d love to
have many more such tough customers.




CASE STUDY

TRANSWESTERN
1331 L STREET

+ Website Design & Development

| 7
,ul' L~

1331 ' STREET

This Iandma!k building is wlthln walking
distance to five Metro Stations and is at
i the cultural heart of DC, only minutes from
i the White House, Smithscnian Museums,
Verizon Genter, the Washington Convention
Center and the finest shops, hotels,
restaurants and galleries.




CASE STUDY

CHINESE CONSOLIDATED
BENEVOLENT ASSOCIATION
www.ChineseParadeDC.com

+ Event Planning

+ Permit & Sponsor Acquisition
+ Public Relations

+ Strategic Marketing

+ Brand Identity

+ Website Design

+ Print Ad Design

The Chinese Consolidated Benevolent
Association (CCBA) hired The AD Agency
to plan, manage and strategically market
the annual Chinese New Year Parade in
Washington DC’s Chinatown.

"10, 2013 | WASH

Sponsors:

THE JAID) AGenCY

© smart

Minutes

. - The UI
FOXS  CELEBRATING CHINESE NEW YEAR [
ss ae:  NORTHWEST 4

HIGHLAND SCHOOL: Closed Today

The Washington Post

......................... HTAT, FEERUART L 308 mre—

= : o The Year of The Snake The Parade
Charters Ushiering ina new vear Il‘il" s
growth p "JJ},D building
Falses - @ g
questions | [k s mililias
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CASE STUDY

OFFICE IF THE CHIEF
TECHNOLOGY OFFICER
CONNECT.DC CAMPAIGN

+ Graphic Design Services

+ Mobile Tech Lab Bus Wrap
+ Banners

+ Marketing

* Public Relations

+ Market Research

InChithiss < Famprwd Py OO0

DIGITAL
202.CONNECT

INCLUSION

A

NNECT. DC

Dlgltal Inclusion « Powered By OCTO
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CONNECT.DC.GOV
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CASE STUDY

HOLLAND DEVELOPMENT GROUP

« Market / Competitor Research
+ Brand Identity
+ Graphic Design

By OLD POST OFFICE

PROJECT OVERVIEW




CASE STUDY

VALUATE

+ Market Research

+ Strategic Marketing Plan
+ Brand Identity

+ Print Ads

+ Exhibit Design

+ Public Relations

+ Collateral Design

real estate analysis.

SECURE * WEB-BASED ¢ COLLABORATIVE

Get a sneak peek of Valuate, the ultimate cash flow
projection companion. Created for investment sales brokers,
asset managers and owners, this web-based platform enables
collaborative financial analyses, reduces errors and shares
easily. Sign up to learn more at:

valuate-it.com

COME SEE US IN
MARKETPLACE HALL AT

Powered by Real Estate Financial Modeling, the trusted provider and trainer to
thousands of real estate stakeholders and brokers. BOOTH 628!




CASE STUDY

KEY FINANCIAL PERSONNEL

- Market / Competitor Research Ihe 1 { Cﬂl‘E‘E‘I‘ hfiove Carl

+ Brand Identity

- Strategic Marketing Plan Chﬂllge e COUI'SE O[ I—Ii.StO'l}r

* Print Ad
» Collateral

v caret proest balines and shew v

BT wle Eiey | koidl Be Woshineoms s
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I al Key Fimamaal Tersonmel ai
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CASE STUDY

NATIONAL MUSEUM
OF AMERICANS AT WAR

+ Website Design & Development
* Brochure Design
+ Logo Design

CITIZENS SERVING THE CAUSE OF FREEDOM.

R
PROUD TO SERVE

™

Since the firss shots wore fired ot Lasingten ond Concord

izern have

in 1775, tem af millices of = ci
anzwered the call ko servn their coundry. ‘Whether on

foraign sail or the homs frant, as valuntesrs o conserlpts

ar Msbe wivo vl For Tl 1o rehurhy, American lava
comsistently socrificed their everyday lives for something

largar than thessalves: For e nali

the greater good. Mo museum, howeves, is dedicoted fo

tollirwg tha story of this proud heritage—a story of honer

The Matianal Mussem of Amaricans al War will be this
musoum. Citizans serving the couse of freadom s a story
that nescs te ba tokd, mow and in #e future, to dll

Amaricans, sypecidlly yovng Ameicans




CASE STUDY

GOVERNMENT OF THE DISTRICT | e “Whether you work to live or live to work,
OF COLUMBIA, OFFICE OF THE . SO il

DEPUTY MAYOR FOR PLANNING &
ECONOMIC DEVELOPMENT

= e . sy, s 50, ik Onu, o

The District government chose The AD
Agency to develop a campaign promoting
the tremendous tax incentives for tech
companies relocating to D.C.

WITH NET 2000 INCENTIVES,
IT PAYS TO MOVE YOUR
TECH BUSINESS TO DC.

So, whether you work to live or live to work, DC has you covered. Call 202.727.6365

“Moving our company to DC was a left brain decision.
Living here was a right one.” _ e

WITH NET 2000 INCENTIVES,
IT PAYS TO MOVE YOUR
TECH BUSINESS TO DC.




CASE STUDY

THE DISTRICT OF COLUMBIA o

TAXICAB COMMISSION dctaxi.dc.gov/page/caps-dc

+ Market Competitor Research

+ Strategic Marketing Plan ca ps ﬁ dc

+ Brand Identity :

- Print Ads, Posters, Direct Mail a new alternative to metroaccess

The District of Columbia Taxicab
Commission (DCTC) hired The AD
Agency to develop promotional
materials to market the Coordinated
Alternative Paratransit Service (CAPS)
Pilot Program.

The AD Agency developed brochures,
a direct mail program and posters to
raise the awareness of the CAPS-DC
pilot program informing potential
participants of the operational elements
of the program.

CAPS-DC MAKES TRIPS TO AND FROM HEALTH CARE APPOINTMENTS AS EASY AS CALLING A TAXICAB!
1 HOUR SERVICE. $5 ONE-WAY FARE. ONE STOP PICK-UP AND DROP-OFF. NO COMPANION CHARGES.
CALL 202-544-0911 OR 202-398-0500

A NEW ALTERMATIVE TO ME




CASE STUDY

CHICAGO TITLE

+ Print Ad
+ Branding Campaign

Nationwide Coverage
~ersonal Commitment,

CHICAGO TITLE

/ INSURANCE COMPANY
National Commercial Services
2000 M Street, NW, Suite 610

Washington, DC 20036
202.466.2266 | DCNCS.ctic.com




CASE STUDY

OLD LINE CENTRE

« Market / Competitor Research
+ Strategic Marketing Plan

* Logo / Brand Development

+ Print Ads

+ Collateral

= OLD LINE

e NATIONAL BANK

BETAIL BUILENG OLD LINE NATIONAL BANK BUILDING OFFICE BUILDING

Maryland’s
colonial traditions
and Old Line
Centre's campus-like
setting inspired
the design of
this 60-foot tower

as its centerpiece.

Hofesﬁinnal Office Space in Charles
County Just Took a Significant Step Forward
Designed by nationally renowned Phillips & Brown Architects

and developed by quality conscious Makielski Reed Corporation,

t and dramatic new landmark in Charles

] Old Line Centre is a signif
County. The site for this prestigious 120,000-square-foot professional

center was chosen for its easy access and high visibility from

office and r
Route 5 in Waldorf, Maryland. Old Line Centre is strategically located between entrances to St.
Charles, the area's fastest growing planned community (25,000 residents and projected to triple by the
year 2000) and is near Washington, D.C's newest, 1.5 million square- foot regional mall.

Eaas 1

A Business Setting that Reflects the Strength and Integrity that is Important to Every P

No detail has been overlooked — copper roofing, terraced pond and fountain set amid a beautifully landscaped park,

a dramatic three-story atrium, parking that exceeds design requirements is laid among quaint, brick accented

!
- ﬁ
r ‘ ¥ A steiking three
stary atrivm with full
g shylight adds drama and
- volume ta style and quality
as you enter the

professional/office
building.

pathways, direct exterior access without “double loaded” cor-

ridors, and a physical fitness facility exclusively for office and

retail owners. Plus, Old Line Centre is a condominium
Purchasers will enjoy the benefits of direct ownership,
which include more control, tax depreciation,

real estate appreciation and a hedge

against leasing escalation.

FOR COMPLETE DETAILS AND IN’FDRMATION.
WRITE OR CALL MR. PARKER THOMPSON AT MAKIELSKI REED CORPORATION,
{301) 870-4700, BOX 279, CLINTON, MD. 20735

REED

THEY 1) JAGENCY




CASE STUDY

THE U.S. DEPARTMENT OF
TRANSPORTATION (USDOT)

) ]»
The U.S. Department of Transportation ' .
(USDQT) serves the United States by '
ensuring a safe, efficient, accessible an
convenient transportation system that ) >
meets national interests. We have worked i
vigorously with many of their agencies
including the National Highway Traffic 0]
Safet Administration (NHTSA), Federal g
Highway Administration (FHA), Federal Pl ]
Aviation Administration (FAA) and the
Transportation Administrative Service
Center (TASC) to support their efforts N
Our work for USDOT included strategic NVOLVEN
plans, annual reports, public relations,
website design and development, event
planning and logo design. With our help,
they provided vehicle and equipment
safety reports, personal safety tips,
news, community educational outreach -
programs, etc. URUGL

-
-
3

=
=
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—
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7.

HOW TO USE THE 3D MONTH PLANNER WHAT IS 3D MONTH?

can assist you and
mﬂllu your 30 Manth

i hi
tical np: on establishing good relal
with TV, radio and NEWSP3REr FERONIEFS.

The materials in this planner are meant to
serve as a slarting point for your 30 month
planning eflorts and are intended to spur
your commuRity's imagination and creativity,
Choose activities that will get the word out
effectively in your area.

The key to the success of this year's 30
Manth iz the invalvement of the local/grass-
roots arganizations throughout the nation. It's
the combination of the local candielight vigils,
verage tasting parties,
ncre: ety checkpoints and regional
lulla campaigns that all add up to & concen-
trated public awareness effort,

After you are linished your 50 Month
activiti I Lk

luation form.

ke to know
what materials yi heipful and
what we can da to Imprave the Planner for
next year's 30 Manth.




The AD Agency REEL

Videos are available at www.theadagency.com/reel

UDC - Did You Know? Pittsburgh Zoo Pennsylvania Tourism - Snow Angel

Pennsylvania Tourism - Gettysburg PBS - History Detective Rock PBS - ARS Hand It Down

Discovery Shark Week CDC - Protector CDC - Bring It Home

THEmAGEN(Y



Videos are available at www.theadagency.com/reel

Montgomery County Cable One - Chicks Rule
Anyone Can Compost

WCTC - New Convention Center US VA - Online Claims Made Easy US Census - Motivation (Russian)




Debi Gasper
CEO/Creative Director

With more than 35 years as CEO/Creative Director of
The AD Agency, Ms. Gasper provides creative direction on all
projects and executive oversight on all agency operations.

Since 1982, The AD Agency has been recognized as one of the
preeminent full service research, marketing, advertising, design and
public relations firms serving a regional, national, and international
client base.

From financial institutions and government agencies to law

firms and non-profit organizations, Ms. Gasper’s creative approach
in branding and marketing has benefited hundreds of private and
public sector clients. She has received many awards for her creative
work in the advertising industry.

Ms. Gasper’s client relationships include the US Department of
Transportation, State Street Bank, US Department of Energy,
Washington Convention Center Authority, DC Government, Greater
Washington Board of Trade, National Cable Television Association,
The Chevy Chase Land Company, Lerner Enterprises, CBRE, and
American Express, to name a few.

Ms. Gasper has served on the board of directors of the University
of Maryland, Washington Symphony Orchestra, the National
Association of Industrial and Office Properties and the Washington,
DC Economic Partnership.

Ms. Gasper graduated with a Bachelor of Science degree in
advertising from the University of Maryland.




TESTIMONIALS

“Washington Convention Center Authority has enjoyed a long-term, agency
of-record relationship with The AD Agency. Their excellent marketing and public
relations services and marvelous commitment to us is why we continue to ask

for their support.”

— Lana Ostrander, Director Of Marketing, Washington Convention Center Authority

“WCTC has worked with The AD Agency on several projects important to the
economic health of DC. They have delivered projects on time, on budget and
above expectations. They are one of the few agencies that actually listens to
the client ... an asset that endears them to WCTC.”

- Bill Hanbury, CEO/President, Washington Convention & Tourism Corporation

“I' hired The AD Agency to brand and position Equity Homes in the home builders
market. They came through with flying colors—a new outstanding logo, ad
campaign and collateral materials —along with great account service every step
along the way.” — Gary Garczynski, President, National Capital Land

“We tasked The AD Agency with marketing the first critical mass of luxury boutiques
in DC to tenants, patrons and the public. With advertisements, public relations and
direct mail, we leased our space to the top names in the fashion industry and
created a never-ending buzz about the ‘Rodeo Drive of the East Coast.’

— Edward Asher, President, The Chevy Chase Land Company

“The AD Agency has provided excellent thought leadership and creative talent in
the promotion and branding of the District government’s 5-year, $71 million ASMP
initiative. They played the major role in identifying target markets and developing
very effective campaigns for each target market. Their work was a major reason for
ASMP’s success and | highly recommend them.”

— Sanford M. Lazar, Director of Key Systems, ASMP/Office of the

Chief Technology Officer, Government of the District of Columbia

“It was one of the most refreshing experiences | have had working with an agency
—they took our basic idea and made it fly—the work was equal or better than the
work we get from our national agencies —charge volume for those who participated
in the promotion increased by 18 percent over normal expectations.”

— Curtis Wilson, Director of Sales and Marketing, American Express

“For years, Chicago Title DC National Business Unit has been an industry leader,
offering services for virtually every type of title transaction. After a rigorous screening
process, we selected The AD Agency to our tell our unique story in a new corporate
brochure. We were genuinely delighted with their creative approach and believe
they effectively communicated the many services we offer while reinforcing and
enhancing our time-tested brand.”

— Selina I. Parelskin, Senior Vice President, Chicago Title DC National Business Unit




TESTIMONIALS

“By targeting locals with The AD Agency’s glossy door hangers, magnets,
advertisements and savvy buzz marketing strategy, Georgetowners quickly
picked up the phone to order our pizza. During the first weekend of the campaign,
we received over 100 calls for delivery—including a call for 15 pizzas to the

White House Situation Room!—and won over the hearts (and stomachs)

of our customers.”

— Britt Swann, Owner, Rhino Bar and Pumphouse

“The AD Agency, Inc. rates an A+. They are creative, clever, professional, polished
and provide a broad range of premium services. The theme for RAMW’s 21st
RAMMY Awards Gala was conceived by The AD Agency and our 2003 Gala was
the most successful event ever. Hats off to Deborah Gasper and her staff.”

- Lynne Breaux, Executive Director, Restaurant Association Metropolitan
Washington

“As DC WIC Executive Director, our corporate brand identity has been well received
by our private, public and community leaders. The results of The AD Agency’s
creative efforts serve us well. Our new logo captures the spirit of our private-public
partnership and our campaign effectively communicates the DC WIC message to
both employer and industry workforce stakeholders.”

— Keith D. Mitchell, Executive Director, District of Columbia Workforce

Investment Council

“With the help of The AD Agency’s powerful branding and messaging, CBRE Realty
Finance raised the initial funds required to jumpstart our new REIT, sending us well
on our way to success.”

- Jim Evans, President, CBRE Realty Finance

“We handed The AD Agency a tough assignment. We wanted them to take a
complex subject and make it clear to opinion leaders. the level of detail was
daunting and the project was highly time sensitive. The agency came through
with a clever, even exciting package. It got the disinterested readers in the door.”
— Robert Stewart, Director of Public Policy, MCI Telecommunications Corp.

“People hate government telling them what to do, so The AD Agency developed
a campaign that made friends and converts by employing a light approach with
non-governmental headlines and convincing people with solid reasoning backed
by real information. The results were measurable, 70% of the residents were
soon grasscycling.”

— Joe Keyser, Program Specialist, Dept. Of Environmental Protection, Mo. Co. MD

“They’re fun people to work with, but that’s hardly the reason we keep them.
Everything they’ve done for us has succeeded far beyond our expectations. The
“case study’ brochure works so well, we get all the leads we can handle. The
number of people who called to tell us they’ve read it cover-to-cover is amazing.”
- Richard White, Resident, Wolf & Cohen




TESTIMONIALS

“Faced with creating a sense of place and branding for an already existing
commercial corridor was a challenge in itself. Having worked with Debi Gasper
and her cutting edge team, The AD Agency was an easy call to make to create our
identity. Our logo is now part of the Washington landscape.”

— Marcia H. Rosenthal, Executive Director, Golden Triangle BID

“Woodmark has utilized The AD Agency for the design and development of our
Investment Sales program creating the ‘look’ that allows us to compete with the
very best in the business. As a small firm, we appreciate a business partner who
understands us and gives us the tools to compete and win at the highest level.”
- Geoff Kieffer, President, Woodmark Commercial Services, LLC

“The AD Agency was fantastic. | loved the team’s energy, focus, and passion for the
OPEFM branding, website, public relations and educational outreach initiatives!”
— Allen Lew, City Administrator, District of Columbia

“The AD Agency was a valuable strategic and creative partner to the university as
it developed this major re-branding campaign and worked very hard to build
consensus among all stakeholders. From metro ads to advertorials, the marketing
materials raised positive awareness of the institution and successfully
communicated the changes and the benefits a UDC education conferred.”

— Susan Bodiker, Executive Director, Marketing and Communications, UDC

“Excellent creative design on multiple ads and cutting-edge website design.”
— Charlotte Troupe, Business Development Executive, Chicago Title

“Thank you for all of the work that you and your team have done on behalf of
Answer Title. Sometimes you get into the nitty-gritty of day-to-day stuff and forget
to step back and look at the big picture. You have done an outstanding job for us.
| love our logo and brand. We are making a major statement everywhere we go.
At the end of the day we really appreciate all that you have done and recognize
the value of it all. Thanks!”

- S. Kathryn Allen, Co-President, Answer Title

“They really surprised us. The direct mail piece was very different from anything ever
done for ManTech. The CEO send it to all 15 division heads for comment and the
response was overwhelmingly positive.”

— John Walsh, Director, ManTech Environmental Corporation

“I’'m really pleased with the way The AD Agency used clever graphics and headlines.
We got extremely positive feedback from our members — and the greatest number
of requests for materials we have ever experienced. We also appreciate the help the
agency has given us in sharpening our message and identifying the hot buttons.”

— Megan Hookey, Managing Director, Cable in the Classroom




TESTIMONIALS

The Washington, DC Marketing Center successfully became the

Washington, DC Economic Partnership thanks to The AD Agency’s re-branding.
They arrived at a better name by researching the names and logos of comparable
organizations in surrounding counties as well as top cities nationally and
internationally. The new name, logo and creative advertising powerfully brand

us as the crucial point of contact for economic development opportunities in DC.”
— Michael G. Stevens, President, Washington, DC Marketing Center

“Partnering with The AD Agency was a win-win for PMHS.”
— Greg Miller, President and CEO, PMHS

“When presented with the challenges faced at the Chevy Chase Pavilion,

The AD Agency immediately went to work on a new brand expression to upgrade
the mall’s image for shoppers and potential tenants. The AD Agency designed a
stylish new website along with a direct mail campaign, print ads, banners and
guerilla marketing. As a result, there has been increased local recognition and
interest from new tenants. More directly, many of our retailers experienced stellar
sales figures in 2006 as a result of the marketing tactics.”

— Chris Stewart, Vice President and General Manager, ING Clarion

“The reputation and growth of The AD Agency are the direct result of Debi’s
hands-on creative direction for all major client projects. A native of Washington, D.C.
and principal of the agency for twenty years, Debi has provided marketing,
advertising, design and public relations support for every major industry in

the Greater D.C. area.”

- Michael Boland, President, Boland Real Estate Services

“I want to express my deepest appreciation to The AD Agency, and to you person-
ally, for unflagging commitment and loyalty as the agency of record for the Washing-
ton Convention Center Authority.

When | arrived in Washington, DC in 1997, one of the first things | did was hire an
agency to help us transform a faltering organization into a model of achievement.
The first year was one of many major accomplishments kicked off with the ap-
proval of the new center. One year later, we celebrated the groundbreaking of the
new Washington Convention Center, a historic day in DC and one | am sure we will
always remember.

Along the way, you have provided invaluable assistance with launching our impec-
cable new logo, strong collateral materials and ensuring positive press coverage.
With your help, we have continued to build on our initial success. We have now
passed the halfway point of construction on the new center and our organization is
playing an increasingly important role in the Washington Metropolitan Region.

We appreciate your contribution as more than just a contractor, but as a friend to
our organization. Debi, we would not be where we are today without you. | thank
you and will refer your agency whenever the opportunity avails itself.

- Lewis H. Dawley, lll, General Manager and CEO, WCCA




TESTIMONIALS

“The AD Agency provided effective and impactful creative to support a community
outreach campaign.”
— William Lecos , CEO of Lecos and Associates

“Debi Gasper and her entire team at The AD Agency are incredibly creative and get
the job done. They spend time learning about their client and offer exceptional, well
thought out campaigns that are effective and work well within their client’s budget.
Based on their work with Horizon Technologies (logo design/branding, Website and
innovative ad campaigns. | feel they are one of the top creative agencies in the U.S.
| would gladly recommend The AD Agency for anyone seeking a creative partner.”
— John Beckner, Director, Horizon Technologies

“The AD Agency’s expertise and support were vital to the re-launch of the public
engagement program for the Third Street Tunnel Infrastructure Project. The AD
Agency team tactfully managed the hand-off of the outdated project website,
worked through myriad issues with the prior vendor and designed an attractive user
friendly website that has helped significantly improve public understanding and
engagement with the project.”

— Tony Robinson, CEO, Robinson Public Affairs

“l would strongly recommend The AD Agency. They provided services delivering
actionable plans to assist the Office of the Chief Financial Officer to ensure “Best in
Class” operations and to increase DC Lottery profits. The AD Agency contributed
to various components of the project in a strategic manner. High quality work was
provided in a timely, professional manner.”

— Herb Delehanty, Principal, Delehanty Consulting

“The work that Debi Gasper’s team at The AD Agency provided for The National
Museum of Americans at War organization far exceeded our expectations. We came
to them in search of a logo, brochure and website design and they came back with
work that was original, creative and conveyed our message clearly and concisely.”
— Allan Cors, Executive Director, Americans at War




CLIENTS

BUSINESS TO BUSINESS TELECOMMUNICATIONS
American Express AND TECHNOLOGY
Answer Title AOL

Bauretta Cable in the Classroom
Beasley Real Estate Commix SP Software

Boland Trane MBH Schedulemaker

Boland Real Estate Services MCI

The Cafritz Companies MidAtlantic Cable

Carey Winston Micronetics

CB Richard Ellis Net 2000

CBRE Realty Finance OnePoint Communications
The Chevy Chase Land Company Retrieval Systems

Chicago Title Teligent

Commander Aircraft WinStar

Cushman & Wakefield Wired Business

Donohoe Development Company

DrinkMore Water RETAIL/CONSUMER
Entrex Alexandria Times

The Evans Company Amphora Restaurant Group
Fletcher Heald & Hildreth Beasley Real Estate
FlyingFish Bice

DC, Office of Planning & Economic Development Bulgari

Hickok Cole Cartier

The Hines Corporation Chevy Chase Pavilion
Holland Development Group The Collection at Chevy Chase
Horizon Technologies Commix

Hughes & Bentzen, PLLC Co-Op Barneys New York
Kane Real Estate Services Dior

Keane Consulting Group Dulles Town Center

Lepore and Associates Georgette Klinger

Mantech International Gucci

National Association of Industrial Office & Properties Gusti's

Perseus Realty Partners Endgridlock.org

Point Performance The Fred Thompson Show
Property Group Partners Hotel Association of Washington, DC
Robinson Public Affairs Jimmy Choo

Secondary Life Capital L’Eclat de Verre

Securitas Larry King Live

Solé Catering Dulles Town Center, Lerner
Teligent Louis Vuitton

Thayer Lodging Group The Madison

The Fred Thompson Show MaxMara

The Tower Companies MCI Center

Third Street Tunnel Project Old Post Office Pavilion
Trammell Crow Real Estate The Original Talking Books
Transwestern Palette Restaurant
Transwestern Carey Winston Polar Bear Air Conditioning & Heating
Walnut Financial Services Potomac Pizza

Washington Convention Center Authority Ralph Lauren

Washington, DC Convention and Tourism Corporation Restaurant Association of Metropolitan Washington
Washington, DC Economic Partnership Rhino Bar & Pumphouse
Washington, DC Marketing Center Third Street Tunnel Project, Property Group Partners
Winstar Tiffany & Co.

Wired Business Washington Cellular

Wolf & Cohen Yiro

Women in Cable and Telecommunications

Woodmark Commercial SPORTS

Bringing Baseball Back to DC

DC Sports & Entertainment Commission
Fantasy Sports Properties
PickPools.com
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CLIENTS

ECONOMIC DEVELOPMENT/TOURISM/TRAVEL
Ballston, VA

Capitol Hill Business Improvement District (BID)
Capitol Riverfront BID

Downtown, DC BID

Dulles Town Center

Franklin Square Association

Georgetown BID

The Golden Triangle BID

Hidden Valley Resort

Hotel Association of Washington, DC

NoMa BID

Penn National Golf

PM Hospitality Strategies

Silver Spring Urban District

Southeast Waterfront BID

Thayer Lodging Group

Washington Convention Center Authority
Washington, DC Convention and Tourism Corporation
Washington, DC Economic Partnership
Washington, DC Marketing Center

Washington, DC Office of Planning

Wheaton Urban District

FINANCIAL/BANKING
Advisors Group

Answer Title

Certified Financial Planner Board
Chicago Title

Entrex

Old Line National Bank
Premium Life

Secondary Life Capital
State Street Bank

Walnut Financial Services

GOVERNMENT/NONPROFIT
Administrative Services Modernization Program
American Cancer Society

Black and Indian Mission Office

Cable in the Classroom

Central VA Waste Management Authority
Chinese Consolidated Benevolent Association
DC Department of Healthcare Finance

DC Department of Motor Vehicles

DC Department of Transportation

DC Lottery

DC Office of the Chief Technology Officer

DC Office of the Chief Financial Officer

DC Office of Planning & Economic Development
DC Office of Property Management

DC Public Schools

DC Women Infants and Children

DC Workforce Investment Council

DC Department of Employment Services
DSLBD

Endgridlock.org

Fairfax County Chamber of Commerce
Greater Washington Board of Trade

INOVA Fairfax Hospital for Children

Keane Consulting Group

The Marcia Rosenthal Foundation

Montgomery County, MD, Dept. of Environmental Protec-
tion

National Museum of Americans at War

Resolution Trust Corporation

Transportation Administrative Service Center

US Consumer Product Safety Commission

US Department of Housing and Urban Development
Federal Housing Administration

us

US Department of Transportation

US Department of Transportation,

Federal Highway Administration

US Department of Transportation,

National Highway Traffic Safety Administration

COMMERCIAL REAL ESTATE
BRANDING/LOGO CAMPAIGNS
Asadoorian

Boland Real Estate Services

Carey Winston

CBRE

The Chevy Chase Land Company
Chicago Title

CRC Commercial

Donohoe Development Company
The Evans Company

Kane Real Estate Services

Holland Development Group
Makielski Reed

Perseus Realty Partners

PM Hospitality Strategies

RCP Development Company
Resolution Trust Corporation

Thayer Lodging Group

Trammell Crow Real Estate Services
Transwestern

Watermark

Washington Convention Center Authority
Woodmark Commercial Services

COMMERCIAL OFFICE BUILDINGS
BRANDING/LOGO CAMPAIGNS

400 Virginia Avenue, SW, Trammel Crow Real Estate
475 School Street, Trammel Crow Real Estate

800 K Street, 801 | Street, Carey Winston

900 17th Street, Transwestern

910 17th Street, NW (Barr Building), Carey Winston
1010 Wisconsin Avenue, Barrueta & Associates
1100 H Street, NW, Woodmark Commercial Services
1101 Vermont Avenue, Carey Winston

1111 New Jersey Avenue, Donohoe Development
Company

1121 Vermont Avenue, Carey Winston

1130 Connecticut Avenue, Carey Winston

1199 Vermont Avenue, IBG Partners

1201 Fifteenth Street, Transwestern

1211 Connecticut Avenue, Carey Winston

1275 K Street, Carey Winston

1301 L Street, NW, Transwestern

1331 L Street, Boland Real Estate Services
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CLIENTS

1350 Connecticut Avenue, Barrueta & Associates
1401 K Street, NW, Carey Winston

1444 | Street, NW, Carey Winston

1627 K Street, NW, Carey Winston

1660 L Street, NW, The Cafritz Company

1725 K Street, NW, Carey Winston

1800 K Street, NW, Carey Winston

1800 N Kent Street, Woodmark Commercial Services
1901 L Street, NW, Woodmark Commercial Services
2000 Pennsylvania Avenue, Carey Winston

2021 L Street, Hickok Cole

2501 M Street, Carey Winston

3636 Pennsy Drive, Carey Winston

6400 Goldsboro Road, Rosenthal Shuler

8280 Wisconsin Avenue, Donohoe

8283 Greensboro Drive, The Evans Company
10210 Greenbelt Road, Minshall, Stewart, Shelby
Andrew Jackson Center, The Evans Company
The Barr Building, Carey Winston

Calverton Office Park, Carey Winston

Capital Office Park, CRC Commercial

The Car Barn, Barrueta & Associates

The Cato Building, Carey Winston

Colonial Place, Carey Winston

Dulles Business Park, The Evans Company
Fairfield Medical Center, NV Commercial

The Farragut Building, Argus Reality

Hunters Branch | & I, The Evans Company

Inns of Court, Sequoia

INOVA Fair Oaks Medical Campus, Donohoe
Jefferson Square, The Evans Company

Lake Point Business Park, The Evans Company
Metro Plex Il, Landmark Associates

Old Line Center, Makielski Reed

One Fair Oaks, The Evans Company

Park Place, The Evans Company

The Pond, Tetra Partnership

The Randolf Building, Carey Winston

Red Run Corporate Office Park, Transwestern Carey
Winston

Stafford Place, Ratcliff Cali

Stafford Place |, The Evans Company

Stafford Place I, The Evans Company

Stuart Park, The Evans Company

Tycon Court House, Carey Winston

Universal South, Cafritz Company

Washington Coliseum, William C. Smith & Co.
Woodland Park, The Evans Company

PLANNED URBAN DEVELOPMENT
BRANDING/LOGO CAMPAIGNS

The Arts at 5th and |, Donohoe/Holland Development
Ashburn Farm, Equity Homes

The Collection, The Chevy Chase Land Company
Barrington, Stanley Martin Companies

Chevy Chase Pavilion, ING Real Estate

Dulles Town Center, Lerner

Hidden Valley, Kettler Brothers

King Farm, Penrose Group

Lee’s Hill, The Hazel Family Partnership

Lowes Island, Equity Homes
Saybrooke, Alfandre

Sea Colony, Carl Freeman

Sequoia Village, Sequoia

Sully Station, Kettler & Scott

Virginia Run, Kettler & Scott

Whitley Park, Beacon Hill Joint Venture
Virginia Oaks, Equity Homes

HOME BUILDER
BRANDING/LOGO CAMPAIGNS
Capital Sun

Charter Communities
Community Realty Company
Equity Homes

Fairfield Homes

Kettler & Scott

Equity Homes

Fairfield Homes

PC Homes

The Ray Sims Company

SG Yeonas & Sons, L.C.
Stanley Martin

Vista Group

REALTOR COMPANY
BRANDING/LOGO CAMPAIGNS
Beasley Real Estate

Haney Real Estate

MULTI-FAMILY REAL ESTATE
BRANDING/LOGO CAMPAIGNS
Barefoot Beach Club

Fillmore Garden Apartments, Elliott Burka
The Grosvenors, The Dubin Companies
Lake Arbor Towers, Kossow Development
Lloyds Apartments, Elliott Burka

The Nelson, The Mayhood Company

Park Place, The Mayhood Company
Parkside Bethesda, Brenneman Ryan

The Remmington, The Mayhood Company
The Richmond, The Mayhood Company
Summerwalk, The Ray Sims Company

Walden Commons Apartments, William C. Smith & Co.

Whitley Park, Beacon Hill Joint Venture

1010 Mass. Avenue, RCP Development Company

HOME BUILDER COMMUNITY
BRANDING CAMPAIGNS

Aerie of McLean, Driscoll Development
Alexandria Crossing, Park V Development
Ashburton, Equity Homes

Bayberry Seashore Residences, Christine Development

Brittany, Equity Homes

Clifton Farms, Clarion Builders

Cypress Point, Middleburg Communities
Dominion Ridge, Equity Homes
Edgewater, Stanley Martin Companies
English Oaks, Stanley Martin Companies
The Ray Sims Company
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SG Yeonas & Sons

Stanley Martin

Vista Group

Aerie of McLean, Driscoll Development
Alexandria Crossing, Park V Development, Inc.
Ashburton, Equity Homes

Bayberry Seashore Residences, Christine Development
Brittany, Equity Homes

Clifton Farms, Clarion Builders, Inc.

Cypress Point, Middleburg Communities
Dominion Ridge, Equity Homes

Edgewater, Stanley Martin Companies

English Oaks, Stanley Martin Companies
Fallstone, Hollowstone Limited Partnership
Fox Meadow, Equity Homes

Grand Hamptons, Stanley Martin Companies

MULTI-FAMILY REAL ESTATE
BRANDING CAMPAIGNS

Barefoot Beach Club

Fillmore Garden Apartments, Elliott Burka
The Grosvenors, The Dubin Companies
Lake Arbor Towers, Kossow Development
Lloyds Apartments, Elliott Burka

The Nelson, The Mayhood Company

Park Place, The Maywood Company
Parkside Bethesda, Brenneman Ryan

The Remmington, The Mayhood Company
The Richmond, The Mayhood Company
Summerwalk, The Ray Sims Company

Walden Commons Apartments, William C. Smith & Co., Inc.

Whitley Park, Beacon Hill Joint Venture
1010 Mass. Avenue, RCP Development Company

RESIDENTIAL COMMUNITIES

Aerie of McLean, Driscoll Development
Alexandria Crossing, Park V Development, Inc.
Ashburton, Equity Homes

Bayberry Seashore Residences, Christine Development
Brittany, Equity Homes

Clifton Farms, Clarion Builders, Inc.

Cypress Point, Middleburg Communities
Dominion Ridge, Equity Homes

Edgewater, Stanley Martin Companies
English Oaks, Stanley Martin Companies
Fallstone, Hollowstone Limited Partnership
Fox Meadow, Equity Homes

Grand Hamptons, Stanley Martin Companies
Great Falls Chase, Stanley Martin Companies
Greenhill Crossing, Equity Homes

King Farm, The Penrose Group

Kings Grant Stanley Martin Companies
Madrillon Estates Clarion Builders, Inc.
McNair Farms Equity Homes

Normandie Farms Vista Group

Park Ridge Stanley Martin Companies
Random Hills Equity Homes

The Regency Equity Homes

Solitaire Driscoll Development

South Riding Equity Homes

Sully Estates Kettler & Scott

Summerwood, PC Homes

The Summit, Kettler Brothers

Tysons Place, Stanley Martin Companies
Van Dorn Station, Equity Homes

Virginia Center, Stanley Martin Companies
Virginia Run Estates, Kettler & Scott
Wexford, Equity Homes

Whitley Park, Beacon Hill Joint Venture
Windy Hill, Driscoll Development

SPECIAL REAL ESTATE CAMPAIGNS
Decaro/Carey Winston, June 23, 1993,

Washington, DC, Real Estate Auction

Carey Winston, American General,

November 9, 1993, Sealed Bid

Decaro/Carey Winston, March 22, 1994,

Washington, DC, Real Estate Auction

Decaro/Cushman Wakefield, June 29, 1994,
Pennsylvania, New Jersey and Delaware Real Estate Auction
Carey Winston, September 27, 1994,

King Farm Foreclosure Auction

Cushman Wakefield/Federal Housing Administration,
July 29, 1996, National Sealed Bid Sale

Cushman Wakefield, Federal Housing Administration,
December 12, 1996, National Sealed Bid Sale
Cushman Wakefield, Federal Housing Administration,
July 8, 1997, National Sealed Bid Sale

Cushman Wakefield, Federal Housing Administration,
December 5, 2002, National Sealed Bid Sale

Cushman Wakefield, Federal Housing Administration,
July 30, 2002, National Sealed Bid Sale

Cushman Wakefield, US Small Business Administration,
August 1, 2000, Loan Sale

Cushman Wakefield, US Small Business Administration,
August 6, 2002, Loan Sale

GOVERNMENT REAL ESTATE
BRANDING CAMPAIGNS

Bringing Baseball Back to Washington,
Washington DC Marketing Center

Existing Washington, DC Convention Center
Site Redevelopment

Government Services Administration
McKinley Technology Campus

National Capital Revitalization Corporation
Office of Public Education Facilities Modernization (OPEFM)
Resolution Trust Corporation (RTC)
Washington, DC Economic Partnership
Washington, DC Marketing Center
Washington Convention Center Authority




GOVERNMENT CODES



PRIMARY NIGP CODES

0372300 - Cards, Greeting (Including Recycled Types)

0375200 - Novelties and Advertising Specialty Products

0375222 - Bags: Imprinted, Printed, or Screen Printed

0377800 - Souvenirs: Promotional, Advertising, etc.

2083900 - Desktop Publishing

2085000 - Graphics: Clip Art, Demos, Presentation, Slide Shows, etc.
2085400 - Internet and Web Site Software for Microcomputers
2095100 - Graphics: Clip Art, Demos, Presentation, Slide Shows, etc.
5576200 - Signage, Advertising Type (Interior and Exterior)

5597000 - Signage (Incls. Destination, Routing, and Advertising)
7005105 - Button Making Machines, Advertising, Including Accessories
7151017 - Booklet/Pamphlet, Safety

7153030 - Electronic Publications

7153500 - Electronic Publications: Directories, Dictionaries, Encyclopedias, etc.
7154735 - Employee Handbook

8015600 - Signs, American Disability Act (ADA)

8015800 - Signs: Billboard, Advertising, etc.

9050500 - Aerial Photography

9064000 - Graphic Design — Architectural

9150000 - Communications and Media Related Services

9150100 - Advertising Agency Services

9150110 - Advertising Agency Services

9150200 - Advertising (Notice of Bid Solicitation)

9150300 - Advertising/Public Relations

9150340 - Public Relations Services

9150400 - Advertising, Outdoor Billboard, etc.

9150600 - Audio Production

9150700 - Audio Recording

9150900 - Audio/Video Production Services Complete

9151500 - Broadcasting Services, Television

9152200 - Communications Marketing Services

9152300 - Conference Coordinating and Planning Services

9153861 - Printing, Digital File Output, From Photoshop Compatible File
9154540 - Promotional and Education Products

9154800 - Graphic Arts Services (Not Printing)

9155100 - Information Highway Electronic Services

9155190 - World Wide Web (WWW) Advertising Services

9157100 - Newspaper and Publication Advertising

9157200 - Photography (Not Including Aerial Photography)

9157300 - Public Information Services (Incl. Press Releases)
9157355 - Outreach Services

9157400 - Radio Commercial Production

9158200 - Video Production

9158280 - Video Production, TV Related Services

9159600 - Web Page Design and/or Management Services

9180000 - Consulting Services

9180200 - Audio and Visual (A/V) Consulting

9180700 - Advertising Consulting

9182000 - Business Consulting, Small

9182100 - Business Consulting, Large

9182600 - Communications: Public Relations Consulting

9183210 - Consulting Services (Not Otherwise Classified)

9187500 - Management Consulting

9187600 - Marketing Consulting

9204059 - Programming For Database Web Development Environment
9615300 - Marketing Services (Incl. Distribution, Research, etc)
9615346 - Marketing and Sales Services

9617900 - Trade Services (Facilitation, Information, Marketing, etc.)
9651500 - Artwork, Camera Ready

9651520 - Artwork, Camera Ready

9653000 - Desk Top Publishing Services

9653049 - Layout and Graphic Design Services

9654600 - Graphic Design Services for Printing

9657057 - Pre-Press: Color Separations, Composite Film, Stripping, Chromolin or Match Print Proof, Etc.
9660000 - Printing and Typesetting Services




PRIMARY NAICS CODES

541820 - Public Relations Agencies

541820 - Public Relations Consulting Services
541820 - Public Relations Services

541830 - Media Buying Agencies

541830 - Media Buying Services

541840 - Advertising Media Representatives
541840 - Magazine Advertising Representatives
541840 - Media Advertising Representatives
541840 - Media Representatives

541840 - Newspaper Advertising Representatives
541840 - Publishers’ Advertising Representatives
541840 - Radio Advertising Representatives
541840 - Television Advertising Representatives
541850 - Advertising Services, Indoor Or Outdoor Display
541850 - Advertising, Aerial

541850 - Billboard Display Advertising Services
541850 - Bus Card Advertising Services

541850 - Bus Display Advertising Services
541850 - Display Advertising Services

541850 - Indoor Display Advertising Services
541850 - Outdoor Display Advertising Services

541850 - Out-Of-Home Media (l.e., Display) Advertising Services

541850 - Store Display Advertising Services

541850 - Subway Card Display Advertising Services

541850 - Taxicab Card Advertising Services

541850 - Transit Advertising Services

541860 - Advertising Material Preparation Services For Mailing
541860 - Direct Mail Advertising Services

541860 - Direct Mail Or Other Direct Distribution Advertising Campaign Services
541870 - Advertising Material Direct Distribution Services
541870 - Circular Direct Distribution Services

541870 - Coupon Direct Distribution Services

541870 - Directory, Telephone, Distribution On A Contract Basis
541870 - Door-To-Door Distribution Of Advertising Materials
541870 - Flyer Direct Distribution (Except Direct Mail) Services
541870 - Handbill Direct Distribution Services

541870 - Sample Direct Distribution Services

541870 - Telephone Directory Distribution Services, Door-To-Door
541890 - Advertising Specialty Distribution Services

541890 - Demonstration Services, Merchandise

541890 - Display Lettering Services

541890 - Mannequin Decorating Services

541890 - Sign Lettering And Painting Services

541890 - Welcoming Services

541890 - Window Dressing Or Trimming Services, Store
541910 - Broadcast Media Rating Services

541910 - Marketing Analysis Services

541910 - Marketing Research Services

541910 - Opinion Research Services

541910 - Political Opinion Polling Services

541910 - Public Opinion Polling Services

541910 - Public Opinion Research Services

541613 - Marketing Consulting Services

541810 - Advertising Agencies

711510 - Writers Of Advertising Copy

561410 - Desktop Publishing

512110 - Motion Picture And Video Production

512191 - Motion Picture

512199 - Booking Agencies




Debi Gasper

CEO/Creative Director

The AD Agency

1331 Maryland Ave, SW, Suite 530
Washington, DC 20024
202.324.2122 main

202.360.8399 direct
dgasper@theadagency.com

THES 11 AGENCY




